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Abstract – 

Various financial and economic reforms began, expanding the coverage of the entire market. More new 
financial products are coming to market to help people plan and invest their finances wisely. In other 
words, financial planning becomes essential to your financial well-being. On the one hand, although the 
role of financial planning is widely recognized, the importance of financial literacy, especially for women, 
lags behind. Also, the level of financial literacy of Indian women is largely undocumented. Therefore, it is 
necessary to understand the issue of financial literacy of Indian women in detail. This article is an attempt 
in that direction. While empowering women to make financial decisions like men is essential, many 
Indian women face a variety of cultural, financial, psychological and physical barriers that prevent them 
from being financially literate. Although governments are working to eradicate financial literacy among 
the people, there is a wide gap in the level of financial literacy between men and women. Therefore, we 
need to introduce more financial education programs for women and open new universities to educate 
women. This will increase women's independence and opportunities, as well as contribute to the growth 
of the entire population. 
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 I. INTRODUCTION 

In today's scenario, integrated global financial 
markets and changing financial goals have 
increased the responsibility of individuals to 
manage their  finances and secure their financial 
future. In an environment where the availability 
and complexity of financial products are 
expanding in the markets,  it is becoming 
increasingly important for individuals to 
thoroughly understand the financial world in 
order to make the best choice for their financial 
goals and needs (Kumar and Anees, 2013) . In 
addition, the economic growth and development 
of a country is greatly influenced by individual 
financial decisions. Financial literacy plays an 
important role in an individual's financial 
planning. Financial planning is defined as "the 
process of achieving life goals through 
appropriate management of personal finances" 
(NISM). In other words, it is the process of taking 
the necessary steps to ensure that you are 
prepared to meet your financial goals and ready 
to deal with contingencies (Shobha and Shalini, 
2015). Regarding financial literacy, the 
OECD/INFE defines it as "the set of perceptions, 

knowledge, skills, attitudes and behaviors 
needed to make sound financial decisions and 
ultimately achieve personal financial well-being". 
It is also defined as "the process of developing the 
ability to understand an individual's financial 
well-being." It includes awareness of financial 
instruments, market information, sources of 
financial education, and the confidence to discuss 
financial issues so that you can plan for the future 
and make sound decisions in response to life 
events” (Purohit and Rohella). 

Figure 1.1 Present Financial Literacy in India 
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However, not everyone has the same ability to 
plan financial resources. Researchers around the 
world have reported that individuals have 
insufficient levels of financial literacy, raising 
serious concerns about people's ability to secure 
their financial well-being (Kumar and Anees, 
2013). There are several factors that clearly 
influence an individual's financial understanding, 
and "gender" is one of them. More specifically, the 
relatively large empirical literature documents 
the existence of gender differences in financial 
literacy across countries and across dimensions.  

 In general, women have been found to 
perform, on average, worse than men on financial 
literacy tests and have lower confidence in their 
financial abilities (OECD, 2013). When it comes to 
India, there have been many debates about 
gender in recent years. These discussions mainly 
focus on women's status in society, education, 
health, economic status and gender equality. One 
of these guidelines is "Personal Financial 
Planning". In other words, the effectiveness of 
household financial management does not extend 
to personal finance issues (Shobha and Shalini, 
2015). A major cause of these problems is the lack 
of financial literacy among women. According to 
the NCFE study, the level of financial literacy 
among Indian women is very low, requiring 
special attention (Dwivedi et al., 2015). Since 
women constitute about 50% of India's 
population, it is unfair to make financial decisions 
only for the other 50%. There are also some 
theoretical arguments supporting the need for 
women to be financially savvy in order to make 
rational financial decisions. Such evidence is: 

i. Longevity: According to an OECD study (2013), 
women live on average five years longer than 
men in 121 countries, including developing and 
developed countries. Therefore, it is very 
important for women to have a deep 
understanding of the concept of financial 
planning and investment opportunities to protect 
them from future financial difficulties. 
International studies in the United States and 
developed countries show that older single 
women are still disproportionately poorer than 
single men and couples. Thus, lack of education 
can be costly because women live longer (Wall 
Street Journal).  

ii. Economic growth: Female investors are also 
necessary for the overall development of the 
country, which increases market liquidity and 

increases the volume of trade in the economy. It 
is possible if the woman is economically illiterate. 
Self-confidence: Familiarity with the financial 
world is very important for women to become 
financially independent. This coincides with the 
male section of society in terms of financial 
decisions and thus raises their status in society.  

iii. Freedom to exploit: Financial interests help 
protect society and individuals from exploitative 
financial schemes and exorbitant interest rates 
charged by lenders. 

iv. Family Well-being: Differences in financial 
literacy between men and women are thought to 
affect the relative economic power of families. 
This affects family welfare as men and women 
allocate household resources according to 
different preferences. Studies in many countries 
show that households do not act as sole decision 
makers. Instead, it was observed that household 
resources owned by women are frequently used 
to improve the well-being of families, especially 
children. Although it is very important for women 
to acquire financial literacy and execute financial 
planning, there are many gaps in financial 
literacy among Indian women. 

 This study is an attempt to examine 
women's issues, government intervention and 
measures to improve financial literacy of Indian 
women. This study is expected to contribute to 
the literature by broadening our understanding 
of the financial literacy scenarios of Indian 
women. 

 

II. LITERATURE REVIEW 

A relatively large body of empirical literature 
documents the existence of gender differences in 
financial literacy across countries and sizes. 
However, there have been few studies 
empirically investigating this issue in Korea. 
Dwivedi et al (2015) analyzed the NCFE report on 
financial literacy and financial inclusion in India 
based on occupation, geography and gender mix. 
Studies show that urban dwellers have greater 
financial understanding than rural residents. 
Men also appear to be more economically savvy 
than women. Additionally, the study found that 
women had higher financial attitudes but lower 
financial behavior and less financial knowledge, 
while men scored slightly lower than women but 
scored higher on financial behavior and financial 
knowledge. 
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Similarly, Shobha and Shalini (2015) conducted a 
study on women's acceptance of personal 
financial planning in Bangalore. Surveys show 
that Indian women prioritize the needs of their 
families and children over their financial needs 
and personal financial stability. It is also difficult 
to convince husbands and families to come up 
with financial plans for women. It also found that 
women consider gold, real estate, bank deposits, 
insurance products and savings funds to be the 
safest investments, while mutual funds, 
derivatives, tokens, stocks and shares are risky 
investments. Therefore, the lack of knowledge of 
new tools affects their ability to generate income. 
Paramashivaya et al (2014) quantified the risk 
preferences of 120 women grouped on different 
socio-demographic bases in Mysore city. A 
regression model suggests that a woman's age 
negatively affects her level of risk tolerance. 
Prasad et al. (2014) investigated the influence of 
certain emotions such as greed, fear, love and 
distrust on investment decisions among Indian 
women. Research shows that these emotions 
interfere with investors' logic and rationality, 
affect their prospects for wealth creation, cause 
financial distress, and worsen emotional stability. 
Agrawal (1988) stated that Indian women's 
economic decision-making power rests with 
their husbands, regardless of their income, 
education or occupation. Singh (2004) and 
Balasari (2004) argue that working women know 
more about types of investment vehicles and 
make better investment decisions than non-
working women. In addition, working women 
seem to spend less on them than non-working 
women. 

Venkataraman (2004) compared the psychology 
of female investors with male investors and 
found that although women prefer to maximize 
returns, most accumulate secret funds and use 
them for gold, jewelry or clothing. They also 
prefer to invest more money in the post office. 
However, Agarwal (2010) points out that women 
need financial literacy because they lack the skills 
to make successful investments and make 
financial decisions. Mathivathani and Velumani 
(2014) conducted a study on the level of financial 
understanding of women in rural Tamil Nadu. As 
a result of the study, it was found that the 
financial literacy of marginalized rural women 
was very low. Therefore, proper development of 
financial literacy helps women make better 
financial decisions and use financial services and 

products correctly. 

Agarwalla et al. (2013) investigated the impact of 
various socio-demographic factors on various 
measures of financial literacy among urban youth 
workers. While the impact of several factors such 
as gender, education, and income is similar to 
that reported in other contexts, certain factors 
unique to India, such as joint families and 
consultative decision-making processes, have a 
significant impact on literacy financial.  

 

2.1 Need of the Study 

This study also investigated the relationship 
between measures of financial understanding. In 
addition to increasing the empirical 
understanding of financial literacy across 
countries, this study provides an analytical 
framework for developing policies to improve 
financial literacy among Indian youth. In short, 
the financial literacy of Indian women is very low 
and needs special attention. Therefore, research 
in this area is clearly needed. However, there are 
still large gaps in the literature regarding the 
factors that affect these differences and ways to 
improve them. In other words, the study found 
significant differences in the level of financial 
understanding between men and women, but the 
factors contributing to such differences were not 
extensively explored. Also, government 
intervention measures to increase the level of 
financial literacy should also be considered. 
Therefore, there is a need to study the financial 
literacy of Indian women more intensively. This 
study is an attempt in this direction.  

 

III. RESEARCH METHODOLOGY 

The study covers both primary and secondary 
data, primary data collected with the help of 
questionnaire, secondary data collected through 
websites, articles and published and unpublished 
journals and articles, and dissertation etc. 
Data collected on the basis of survey method, 
questionnaire has been used as a data collection 
tool, respondents are selected on random basis 
and will circulated questionnaire to check level of 
financial literacy. 

 

IV. RESEARCH OBJECTIVES 

A Study on Factors Affecting Financial 
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Understanding of Indian Women. Factors 
influencing the financial literacy of Indian women 
several factors significantly influence the 
financial literacy of Indian women. The important 
factors are discussed as follows. Factors 
influencing financial literacy of Indian women 
several factors significantly influence the 
financial literacy of Indian women. The important 
factors are discussed as follows. 

 

i. Lack of independence: While several theories 
support gender equality, women are still 
deprived of the independence enjoyed by men. 
The biggest problem is that women are not given 
the freedom to manage their own finances. All 
major financial investment decisions are usually 
made by consensus, taking into account the well-
being of the entire family. Therefore, these 
financial decisions are based on social 
responsibility, not merit. A woman can use part 
of her income for herself and give up financial 
freedom to maintain family harmony. 

 

ii. Culture: Culture also looms as a barrier to the 
spread of women's financial literacy. Some 
cultures do not allow women to participate in 
family finances. Men are responsible for finances 
and women are responsible for household 
chores. This undermines their confidence and 
prevents them from becoming financially 
illiterate.  

 

iii. Absence of a financial system targeting 
women: Most financial institutions provide 
general financial services and no financial system 
has been developed for women. In addition, high 
and strict requirements for accessing services 
limit women's ability to make financial decisions 
and learn financial jargon. Women's financial 
education is also hindered by products that are 
only for businesses and not at the household 
level. 

 

iii. Lack of access: Most financial institutions are 
located in remote areas where women live or do 
business, which is costly and time-consuming. 

 

iv. Lack of information about available 
financial services and requirements: Most 

women are not aware of available financial 
services as many financial institutions advertise 
their services in mass media and billboards. Thus, 
lack of awareness is a barrier to financial 
awareness. Lack of financial awareness and 
education significantly contributes to 
dependence on spouse/family for investment 
and financial planning and undermines financial 
independence (Shobha and Shalini, 2015).  

 

v. Low-yield benefits: Many women are 
reluctant to seek these services because of the 
high costs of maintaining and managing their 
accounts, including high interest rates on loans 
and low savings accounts. 

vi. Lack of basic education: The illiteracy rate of 
Indian women is very low compared to men. Most 
of life does not allow women to pursue higher 
education. Lack of basic education and lack of 
computer literacy are other reasons for poor 
financial literacy among Indian women 
(Mathivathani and Velumani, 2014).  

 

vii. Lack of financial resources: India has a high 
unemployment rate. Since they do not work, their 
source of income depends on their husbands or 
fathers. This limits the ability to make 
independent decisions about family financial 
matters.  

 

V. FINANCIAL LITERACY INTERVENTIONS BY 
GOVERNMENT  

 

Financial literacy is the most important tool for 
promoting financial inclusion in a country. In an 
effort to improve financial literacy, the Indian 
government has established several programs to 
encourage women to participate in capital 
formation by encouraging them to participate in 
saving and investment activities (Prasad et al., 
2014). There are various government initiatives 
that directly or indirectly promote literacy and 
financial support to the women sector of the 
society. Key components of the nationally 
distributed financial literacy program include: 

Why save? 

Why invest? Why do you need insurance? 

Why do you need a steady income after work? 
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Why do you keep saving or investing regularly? 

Why global insurance? Why do you save at the 
bank? 

Why borrow at the limit? Why get a loan from a 
bank? 

What is the difference between saving and 
investing? Why take an income loan? 

Why do I have to repay the loan? Why do I have 
to repay my loan on time? 

 

5.1 Some government initiatives include: 

i. Financial Education and Credit Guidance 
Centers (FLCC): Government of India 
established FLCC to promote financial inclusion 
to provide free financial education. 

ii. Beti Bachao, Beti Padhao Yojana- This is an 
initiative of the Government of India which aims 
to increase awareness and effectiveness of social 
services for women.  

iii. Sukanya Samridhi Yojana (Girl Prosperity 
Scheme) - This scheme ensures equitable 
distribution of household resources and savings, 
primarily where girls are discriminated against 
boys. It provides financial support to women and 
increases financial understanding.  

iv. Pradhan Mantri Jan-Dhan Yojana - One of 
the biggest actions the government has taken to 
improve the financial inclusion of the country is 
the launch of PMJDY. It is a national fiscal 
inclusion mission that includes a comprehensive 
approach to achieve comprehensive financial 
inclusion of all households in the country.  

 

v. The purpose of 'Pradhan Mantri Jan-Dhan 
Yojana (PMJDY)' is to provide access to a variety 
of financial services such as access to basic 
savings bank accounts, need-based credit, money 
transfers, insurance and annuities. Weak and 
low-income groups. Such deep penetration 
requires a financial understanding of the 
population. Therefore, governments are taking 
special measures to spread financial 
understanding to enable financial inclusion. 

 

vi. Establishment of NCFE - The National Center 
for Financial Education (NCFE) was established 
to implement the National Strategy for Financial 
Education (NSFE) led by the Financial Stability 

and Development Council's (FSDC) Financial 
Inclusion and Financial Literacy Technology 
Group. It serves all areas of country life.  All 
financial sector regulators namely Reserve Bank 
of India (RBI), Securities and Exchange Board of 
India (SEBI), Insurance Regulatory and 
Development Authority of India (IRDAI), Mutual 
Funds Regulatory and Development Authority 
Pensions (PFRDA) and the National Institute of 
Securities Market Research (NISM). NCFE's main 
role is to develop financial education materials 
and conduct financial education campaigns for 
everyone in the country as well as conduct 
awareness campaigns at various levels for 
existing and potential customers to advance their 
knowledge, understanding, skills and 
competencies. Actions to improve financial 
literacy among Indian women. 

 

5.2 Measures for Enhancing the Financial 
Literacy among Women in India 

The government has taken several initiatives to 
spread financial education across the country, 
but there are several issues that prevent women 
from getting financial education. Therefore, to 
increase the level of financial literacy of Indian 
women, the following measures are 
recommended: 

 

i. Training - Training is one of the best ways to 
help women learn financial terms. Women with 
low family income and low levels of education 
benefit greatly from the education provided 
(Agarwalla et al., 2013). Most women are 
reluctant to face financial problems due to lack of 
education. Therefore, it is sometimes necessary 
to organize special training programs to improve 
women's ability to manage their own finances. 

 

ii. Financial understanding and education – 
Women need comprehensive financial skills 
related to life, livelihood and business, including 
budgeting, saving, understanding financial 
services, debt management, and financial 
negotiation and investment skills. Therefore, you 
should learn financial terminology through 
financial awareness programs and courses. In 
particular, financial education programs should 
focus on important aspects of life planning such 
as basic savings, debt, insurance and retirement 
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(Das, 2007). Setting up an institution in a remote 
location is another challenge for women, as many 
financial institutions are far from where women 
live. To solve this problem, banks, post offices, 
insurance companies, etc. Branches should be 
opened near residential buildings. It also 
provides additional income opportunities for 
women employed as bank tellers. 

 

iii. Better technology – Information and 
communication technology (ICT) is an effective 
tool to improve women's financial literacy. 
Mobile technology is becoming more available 
and access for the poor is increasing. Financial 
information and education. The use of mass 
media such as television, magazines and the 
Internet can be useful in disseminating financial 
education in countries. 

 

iv. E-Learning - E-Learning can be another 
powerful educational tool for education, 
knowledge sharing and international best 
practices. Cultural  

 

v. Change - The biggest challenge Indian women 
face is a male dominated society. "A lot of women 
don't have a reliable way to learn about money ... 
they just care about their families." - Focus group 
participant, Literacy DuPage. In India, women are 
only considered housewives and cannot be 
independent as part of their financial affairs. 
Therefore, cultural change is needed to improve 
women's financial literacy.  

 

vi. More benefits for women - Lower loan rates 
for women, higher deposit rates, tax benefits and 
more. If efficient financial services are provided, 
women will be attracted to them. Many 
institutions, such as banks, offer these benefits. 
However, it is not enough to attract more female 
investors. Women need to be empowered to 
access and use financial information to advance 
their financial literacy (Mathivatani and 
Velumani, 2014). Therefore, governments should 
strive to provide more benefits to women and 
encourage economic illiteracy.  

 

vii. Creating more women-centric universities 
- Women's financial education can be spread by 

opening more universities. Few universities are 
spreading financial awareness to women like 
Banasthali Vidyapeeth in India, but more such 
institutions are needed.  

 

VI. CONCLUSION 

In the current scenario, the Indian government is 
doing a lot to ensure financial inclusion in the 
country. Financial inclusion is the process of fair 
and transparent access to relevant financial 
products and services at an affordable cost for all 
parts of society, especially for vulnerable groups 
such as vulnerable and low-income groups. . 
Financial inclusion is the path India needs to take 
to become a global player. It is very necessary to 
ensure the growth and development of the 
country. However, this goal can be achieved 
through financial literacy. This article examines 
the financial literacy issues of Indian women. It 
has been observed that Indian women face a 
variety of issues that prevent them from 
becoming economically illiterate, including 
cultural barriers, physical barriers, psychological 
and financial barriers. Over time, women will 
come to understand the importance of saving and 
investing to improve their individual economic 
situation and the family as a whole.  

 

VII. FUTURE SCOPE 

More financial literacy programs and institutions 
should be established to help women better 
understand their financial situation. This makes 
women a part of financial inclusion and 
contributes to the growth of the country as a 
whole. 
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