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Abstract 

In the current economic conditions, entrepreneurship plays an important role in creating more job opportunities, 
increasing economic income and effectively supporting rural and national development. The emergence of Self Help 
Groups (SHGs) has given birth to many women entrepreneurs, there are about 7.25 lakh groups in Tamil Nadu, and 
they focus on empowering women, creating income streams from assets and supporting increased economic income. 
and so on. An SHG is a small, voluntary group of people, mostly women, belonging to the same socio-economic 
culture, who are willing to work together to create products and services and market them to achieve a common 
goal. SHG mainly consists of 8-20 people. 
It was found that the increase in the number of women entrepreneurs has also led to an increase in the total number 
of women entrepreneurs, and this increase has been unprecedented in recent years. Women entrepreneurs in the 
community support the upliftment of their home and community, provide better products and services, and 
miraculously improve the overall economy. In recent years, many changes have taken place in the development of 
the city of our country, as a result of which its plans, procedures, programs and activities have changed. and so on.  
For its effective and efficient implementation, people play an important role in the vision and development process. 
Thus, planners and managers play an important role in rural development by trying to involve different rural areas. 
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Introduction 

In the current economic scenario, entrepreneurship 
plays a vital role in creating more employment 
opportunities, enhance financial income and 
support in rural and national development in an 
effective manner. The emergence of Self-help 
groups (SHG) has led to creation of many women 
entrepreneurs, there are nearly 7.25 lakh groups 
are there in Tamil Nadu and they are focused in 
uplifting the women, create income stream through 
assets, support in enhancing financial income etc. 
the SHG is considered as the small and voluntary 
group of individuals, mainly women, who are from 
same socio economic culture, that tend to work 
together in creating products and services, sell 
them so as to achieve the stated purpose. The SHG 

is mainly composed of 8 – 20 members. 
It has been noted that the growth in the SHG has 
also led to increase in the overall number of women 
entrepreneurs and the growth is exponential in the 
recent years. The women entrepreneurs in the 
society support in uplifting their home and society, 
offer better products and services, enhance the 
overall economy in an efficient manner. The 
development of our country's cities has undergone 
many changes in the past few years, which have 
brought changes in its plans, methods, programs 
and activities, stressing that this can only happen 
with the right plans to continue rural development, 
prosperity and others. 
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correct About customer development. To make its 
implementation effective and efficient, people play 
an important role in the vision and process of rural 
development. Therefore, planners and managers 
play an important role in rural development by 
trying to participate in different rural areas.  
SHGs play an important role in the transformation 
of the rural economy. Microcredit helps the rural 
poor meet their credit needs and improve their 
living conditions. SHG is a new entity in the rural 
economic development sector to provide financial 
assistance and meet their credit needs, leading to 
rural economic development by improving the 
economic status of each SHG member. In addition 
to empowering rural women. 
The growth of entrepreneurs in the country 
depends on the economic, social, religious, cultural 
and psychological factors that exist in the society. It 
is estimated that women entrepreneurs are 
currently around 10% of all entrepreneurs in India 
and this percentage is increasing every year. If this 
trend continues, it is unlikely that in another five 
years, women will account for nearly 20% of India's 
business workforce. (Nair et al. 2007). Women's 
organizations in India have shown tremendous 
growth over the past decade. SHGs have proved to 
be numerous and their members have successfully 
implemented economic and social programmes. 
SHGs empower poor women to make decisions 
about themselves, their groups and their lives. 
Savings and loans often serve as an entry point for 
the SHG organization as it allows members to 
participate in decision-making and meet their 
short-term credit needs. Recognizing that they can 
be a powerful tool for empowering the rural poor, 
especially women, the central and state 
governments have supported the SHG-centric 
development model in India. Apart from the Self-
Help Project of the Department of Women and 
Child Development (DWCD), which was launched in 
1998, several other organizations have started 
programs to help SHG women. 
NABARD has launched a major initiative to improve 
credit linkages with SHGs and more than 3,25,000 
SHGs are currently taking bank loans. 
RashtriyaMahilaKosh (RMK, an autonomous body 
promoted by DWCD), Swaranjayanti Gram Sway-
Ruzgar Yojana (SGSY) and Water Development 
Projects of Ministry of Rural Development, Number 
of Women in Education Department, Women in 
Agriculture, DWCD Swayamsiddha, Govt. of Gujarat 
Jeevika Project, Sri Shakti, Shakti Mission, SHG 
Mission and many other states are supporting and 

strengthening SHG. After the success of the first 
pilot project, the program was extended to all 
traders in rural areas. In the last decade, many 
micro credit institutions (MFIs) like RMK, Friends 
of Women World Banking (FWWB), BASICS, 
Sanghamitra Rural Financial Services and SIDBI 
Micro-Credit Foundation etc. have emerged. It is 
estimated that around 2.5-3 million borrowers in 
India, mostly women, are involved in this process. 
The main focus of the paper is to understand the 
key aspects of implementing SHG in promoting 
entrepreneurship among women, the major aspects 
which enable in enhancing the entrepreneurship 
are: improved self esteem as the individuals tend to 
possess better income earning capacity and uplift 
their families, better decision making which will 
enable in increasing the business and managing 
household and enhanced social empowerment.  
 

Review of Literature 

Preethi and Verma (2011) analyzed the business 
profile and characteristics of self-help groups, 
determined the empowerment of women in 
participating in selected business activities, studied 
the network marketing of the business sector and 
analyzed the influencing factors. The study showed 
that the respondents had high and low energy 
levels 
Vanitamani and Sandhya Menon (2011), in their 
study, identified problems that SHGs involve in 
business such as heavy debts, poverty and marital 
discord, etc., which affect their business activities. 
The second most important thing is the lack of 
knowledge about the rules and procedures, the bad 
relationship between the members. 
Abiola Babajide (2012), analyzed that microfinance 
as practiced in Nigerian microfinance banks does 
not lead to the growth and potential of small 
businesses in Nigeria. The growth of SMEs depends 
not only on the availability of bank loans, but also 
on the availability of the right loan at the right time. 
Suja, S., (2012) in their research on women who 
read that literature plays an important role if they 
want to reach their full potential and empower 
them. Lack of education creates conditions of 
dependence on others that can limit the individual's 
opportunities for power. Education and literacy 
contribute to the development and promotion of 
financial independence. 
Subas Chandra Das and Satyabrata Das (2012) 
studied the changing mindset of the rural market in 
India and the decline of rural resilience. This study 
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is based on consumer research to determine the 
knowledge and preferences of the respondents in 
rural areas. 
Pardeep Kumar, (2013) in his study identified 
various types of problems related to marketing, 
product development, promotion, distribution, 
pricing and organization. Companies are changing 
their plans according to the needs and expectations 
of rural consumers in the coming years. Despite the 
challenges associated with rural markets, there are 
promising signs of positive change in rural India. 
Kappa Kondal (2014) A Study on Women 
Empowerment of SHGs in Gajvel Mandal, Medak 
District, Andhra Pradesh. Self-help groups have 
been seen to have a positive impact on the 
empowerment of women in the country. 
Rai, Rakshita and Devadasan, Pradeep. (2019) 
investigated the SHG movement among the rural 
poor in different parts of the country, which is 
considered to be the most reliable and relevant 
model of technology transfer. Therefore, SHGs have 
accepted this as an effective way to empower 
women in rural areas to bring unity and raise the 
economy of the weaker sections as it is successful 
in managing the welfare of women. 
 
 
 

Objectives of the Study 

The main objectives of the study are 
To understand the impact of SHG towards 
improving the self esteem of women entrepreneurs  
To analyse the influence of SHG in making women 
entrepreneurs for better decision making 
To apprehend the role of SHG in enhancing the 
overall social empowerment of women 
entrepreneurs  
 

Research Methodology 

The current study is focused in using primary data 
and secondary data, the former is done by creating 
structured closed ended questionnaire and data 
were gathered from nearly 132 respondents of 
SHGs, the secondary data source was gathered 
through published journals, research thesis and 
books.  
 

Data Analysis and Interpretation 

This section is focused on performing the analysis 
of the data, the first part is involved table analysis 
using percentage rate, regression analysis and Chi 
square test so as to test the hypothesis set by the 
researcher for the study.  
 

Table 1: Table analysis for Demographic variables 
Age groups Frequency Percent 
Less than 30 years 18 13.6% 
31 - 40 years 31 23.5% 
41 - 50 years 62 47.0% 
Above 50 years 21 15.9% 
Type of Family Frequency Percent 
Nuclear Family 43 32.6% 
Joint Family 89 67.4% 
No. of dependents Frequency Percent 
1 - 2 72 54.5% 
3 - 4 39 29.5% 
More than 4 21 15.9% 
Reasons for joining SHG Frequency Percent 
Additional Income 38 28.8% 
Social Status 43 32.6% 
Increase Savings 51 38.6% 
No. of years with SHG Frequency Percent 
Less than 3 years  43 32.6% 
3 - 4 37 28.0% 
4 - 5 24 18.2% 
More than 5 years 28 21.2% 
Total 132 100.0% 

The above table states that nearly 47% of the respondents are in the age group between 41 – 50 
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years, 23.5% were in the age group between 31 – 
40 years, 15.9% were above 50 years and 
remaining were below 30 years. 67.4% were in the 
joint family and remaining were in the nuclear 
family. It has also been noted that 54.5% have 
stated that they have 1 – 2 dependents, 29.5% were 
having 3 – 4 dependents and remaining have 
mentioned that they have ore than 4 dependents. 
38.6% have mentioned that they joined SHG for 
increasing savings, 32.6% have mentioned that 
they joined SHG for better social status and 
remaining has mentioned that they joined as it 
provides additional income  
 
opportunities to them. 32.6% have mentioned that 
they were associated with SHG for less than 3 years, 

28% have mentioned that they were associated 
with SHG between 3 – 4 years, 21.2%mentioned 
that they have more than 5 years and remaining 
mentioned that they were SHG for nearly 4 – 5 
years. 
 

Regression analysis 

The next part of the analysis is involved in 
presenting the regression analysis, the major 
factors considered are: improved self-esteem, 
better decision making, enhanced social 
empowerment and role of SHG in promoting 
women entrepreneurs. 
 

Table 2: Regression coefficients 
Coefficients B t value  P 
(Constant) 0.112 1.02 0.15 
Improved self-esteem 0.266 2.874 0.00 
Better decision making 0.654 3.314 0.01 
Enhanced social empowerment  0.136 0.669 0.02 
F value 142.666 Sig 0.00 
R  0.816 R squared 0.768 

The above table shows that the value of R squared 
is 0.768 which shows that the model is a best fit, 
moreover the significance value is 0.00 which 
shows that the variables are statistically significant. 
Furthermore, the regression equation can be 
formed as 
Impact of SHG on women entrepreneurs = 0.112 + 
0.266 x Improved self-esteem + 0.654 x better 
decision making + 0.136 x Enhanced social 
empowerment 
 

Test of hypothesis 

The final part of the study is involved in testing the 
hypothesis using Chi square analysis, it is one of the 
nonparametric tests which enables in 
understanding the association between the 
independent and dependent variables.  
H0: There is no association between Improved self-
esteem and role of SHG in promoting 
entrepreneurship among women 
 

Table 3: Chi square test 1 
Improved self-esteem Value df Sig.level 
Chi-Square val 203.22 16 0.00 
LR value 153.66 16 0.00 
Association 80.26 1 0.00 

From the overall analysis it is noted that the 
significance level is 0.00 and hence null hypothesis 
is rejected, hence can be concluded that there is a 
significant association between Improved self-
esteem and role of SHG in promoting 

entrepreneurship among women. 
H0: There is no association between better decision 
making and role of SHG in promoting 
entrepreneurship among women 
 

 
Table 4: Chi square test 2 

Better decision making Value df Sig.level 
Chi-Square val 212.73 16 0.00 

LR value 149.61 16 0.00 
Association 77.63 1 0.00 

2974



NeuroQuantology|August 2022|Volume20|Issue10|Page 2971-2975|doi:10.14704/nq.2022.20.10.NQ55288 

V.M.Suneela Shyam et al / A Critical Investigation In Understanding The Role Of Self-Help Groups In Promoting Entrepreneurship Among Women 
Through Multiple Regression Analysis 

eISSN1303-5150 
 

www.neuroquantology.com 
 

7502 

From the overall analysis it is noted that the 
significance level is 0.00 and hence null hypothesis 
is rejected, hence can be concluded that there is a 
significant association between better decision 
making and role of SHG in promoting 

entrepreneurship among women. 
H0: There is no association between Enhanced 
social empowerment and role of SHG in promoting 
entrepreneurship among women 
 

 
Table 5: Chi square test 3 

Enhanced social empowerment  Value df Sig.level 
Chi-Square val 198.63 16 0.00 
LR value 142.03 16 0.00 
Association 60.18 1 0.00 

From the overall analysis it is noted that the 
significance level is 0.00 and hence null hypothesis 
is rejected, hence can be concluded that there is a 
significant association between Enhanced social 
empowerment and role of SHG in promoting 
entrepreneurship among women. 
 

Conclusion 

MSMEs can be an effective way to use local 
resources to be more profitable when there is a 
partnership between government and local 
organizations. It is important that MSMEs be 
supported and assisted in their role in reducing 
poverty and inequality in development. The 
problems of MSMEs need to be adequately 
addressed and special care must be given to small 
businesses. The Government of India has taken a 
series of steps and efforts to improve the economic 
and social relations of rural and non-agricultural 
communities. The creation of the Microfinance 
Development Agency (MUDRA) Bank is a step in the 
right direction. The government must regularly and 
carefully monitor these policies. Given the 
government's impact on financial support, 
infrastructure and technology, MSMEs need to be 
strengthened to create more employment 
opportunities that bring rural development and 
poverty reduction. The more successful big 
business, the more they prepare the way to reduce 
poverty and development in the country. 
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