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ABSTRACT

The purpose of this qualitative research is to determine the Factors that influencing chinese students to
study Malaysian higher education institutions. The number of countries that are competing to accept
Chinese students is growing rapidly. This research used a semi-structured one-on-one interview to meet
the researcher’s requirements. The target sample was newly enrolled HEI students in 2021. The survey
was done in English at a public and private Malaysian institution. During orientation, the survey was
distributed. The survey includes a brief summary of the research and the length of the questionnaire. 10
participants were needed for 3 focus groups. One focus group lasts 45 to 1 hour. The researcher used
probability sampling to enrol the participant. By promoting Chinese students on their student portal and
urging the researcher’s prior participant to name their other Chinese students buddy. The researchers
had little trouble recruiting this Chinese student for her research since most are ready to contribute their
time and expertise. Result indicated that when choosing a university in Malaysia, students took into
consideration both its ranking and its reputation. Government’s most prominent educational institutions
asked the Chinese student to research Malaysian educational institutions’ reputation and rating. Most
Chinese parents know that Malaysia’s Ministry of Higher Education assesses the ranking and reputation
of universities.
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INTRODUCTION

Increasing numbers of countries are rushing to
get Chinese students to study in their institutions.
Due to the present competitive market, several
higher education institutions have used diverse
measures to recruit prospective Chinese students
(Lim et al, 2011; Hussein et al., 2022). Southeast
Asian countries such as Singapore, Thailand, and
Hong Kong have successfully drawn thousands of
Chinese students to their institutions of higher
education. These countries similarly present
themselves as centres of global education, similar
to Malaysia (Abbott & Silles, 2016; Law, 2018;
Hussein et al, 2022). It has already been
established that Malaysia is making every effort
to get Chinese students to come and invest in
their local higher country, with the aim of being

the premier destination for Chinese students to
finish their higher education.

In the higher education market, public higher
education institutions confront the extra
problem of maintaining themselves by increasing
their budget, particularly when contrasted to a
fully financed government university (Azam &
Moha Asri, 2015; Tham et al., 2017; Udriyah et al.,
2019; Dammak et al, 2022). Public higher
education institutions have the benefit of seeing
the rising number of Chinese students seeking a
HE degree in Malaysia as an opportunity for their
institute (Ahmad & Shah, 2018). In order for
public higher education institutions to recruit
these Chinese students via their promotional
efforts, it is necessary to identify and handle
common marketing issues (Ojo et al., 2016; Zhang
& Dai, 2017; Ahmad & Shah, 2018).
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It is a significant difficulty for public higher
education institutions to compete on the
worldwide market to recruit Chinese students in
the Higher Education market. Due to
internationalisation and the existing market
environment, it is anticipated that by 2025, 7.2
million students would pursue abroad education
(Pham et al,, 2017).

Existing research on public higher education
institutions and the foreign influx of students into
Malaysia focuses on undergraduate demand, and
most of it is already obsolete. Therefore, it is
essential for research to assist in identifying the
demand and identifying management and
improvement strategies for public higher
education institutions in Malaysia. Existing
literature in the Malaysian setting is mostly
focused on undergraduate Chinese students.
Therefore, it is necessary to build upon the
current choice model and theory in order to
develop a better model to describe the choice and
decision-making process of Chinese students in
undergraduate and postgraduate programmes in
Malaysian private higher education institutions.

College and university policymakers will benefit
from understanding the Chinese student’s choice
process for public higher education institutions
and will be able to refine their strategic planning,
marketing communications, and recruitment
strategy for undergraduate and postgraduate
programmes to increase their recruitment (Tsai
et al, 2017; Zhang & Dai, 2017). This vital
information will allow public higher education
institutions to be better aware of the most
significant student decision-making factors and
offer the necessary information to the
appropriate people in order to maximise the
university’s marketability. Administrators of
colleges and universities that want to expand
their internationalisation efforts might enhance
their present recruitment method.

In addition, the strategy of this research is to
establish the recruitment criteria of Chinese
students that can improve Malaysian public
higher education institutions and to identify the
internationalisation activities that can make
Malaysian public higher education institutions
more competitive in the current globalisation
trend.

While it is hoped that this study will add to our
understanding of how the internationalisation of

higher education marketing affects Malaysia, it
may also add to our knowledge of the variables
influencing the selection of public higher
education institutions by international students
(Shan etal., 2013). In addition, it is hoped that the
results will encourage public higher education
institutions to focus on how to sustain their
internationalisation = of  higher education
marketing and identify the significant influencing
factors that attract undergraduate and
postgraduate Chinese students to study in
Malaysia (Lim et al., 2011; Zhang & Dai, 2017; Liu
etal., 2018).

This research will assist in elucidating some of
the most likely current marketing strategies for
recruiting Chinese students with diverse
institutional behaviours in a particular market. It
may also give useful information that enables
rational decision-makers to make better and
more efficient choices for their institute. These
insights may add to the long-term planning of any
organisation engaged in the same line of
business.

Also, for this possible Chinese student to enrol at
a specific Malaysian public higher education
institution, the institution’s reaction and
approach to the recruitment and enrollment of its
Chinese students would play a role (Lim et al,,
2011; Liu et al, 2018). Nonetheless, all
institutions  should  benefit from an
understanding (from the student’s viewpoint) of
the Chinese student’s motivations for selecting a
certain college or university.

In terms of business strategy, government
policies and industry support play a significant
role in fostering internationalisation
(Illangakoon et al., 2021; Rajapakse et al., 2022).
This is also true for Malaysian higher education
institutions. Politically, the government engages
in a substantial amount of country promotion and
internationalisation linkages. This research
identifies the optimal decision-making procedure
for maximising the marketing effectiveness of
higher education institutions.

However, the Malaysian Ministry of Higher
Education was aware that Malaysia’s higher
education continues to evolve. In order for
Malaysian  higher education to remain
competitive with the trend of complicated
demand in institutions, the Ministry initiated the
development of the Malaysian Education
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Blueprint 2015-2025. This Blueprint serves as an
input for sources from local or foreign education
specialists and information on higher education
for the Malaysian HE business. In conclusion, it is
hoped that this Blueprint would serve as a guide
for Malaysian institution institutions (Jon et al,,
2014; Ismail et al., 2022).

Many financial, political, and cultural advantages
accrue to the institution, the community, and the
country from the presence of Chinese students in
Malaysian higher education. If the results of this
study lead to an increase in the number of
Chinese students coming to Malaysia, the study
would have made a significant contribution to the
education sector. The growth of
internationalisation activities in higher education
is accelerating, although it is impossible to
anticipate policy or demand shifts. As a result,
this study may serve as a basis for future research
on Chinese student choice models that can be
distinguished from western models; combining
both  undergraduate @ and  postgraduate
programmes as a point of reference for a broader
variety of future studies.

The results of the study may also play a
significant role in achieving the Malaysian
national vision, in which Malaysia aspires to
become a global education hub by retaining many
of their local students who would otherwise leave
the country, attracting quality local and
international academic staff, and attracting a
large result of Chinese students who can enrich
their country’s overall economy.

LITERATURE REVIEW

Recent HE expansion has affected HE markets
(James-MacEachern & Yun, 2017). Although the
overseas education market is more diverse and
unpredictable than the domestic market, the
same essential operational and strategic skills are
required and may be used provided they are
commensurate with the high level of
sophistication and complexity of the sector. HE
marketing may help an institution develop a
promotional strategy that engages competitive
and prospective students (Azam et al,, 2021).

To meet human wants, marketing has become a
vital activity in the market for modern
institutions. Higher education institutions, like
any other business sector, must identify their

market and secure sufficient funding, which must
then be turned into relevant programmes,
services, and ideas in order to be successful
(Abubakar et al., 2014).

Professional marketers are able to grasp, explain,
and manage this dialogue. In addition to studying
and analysing the other party’s demands, the
seller must construct a desirable commodity,
properly explain it, and provide it at the
appropriate time (Kotler and Fox 1995).

The primary connection between this literature
review and the research objective (to examine
the relationship between institution branding,
significant other factors, and other marketing
communications that can influence Chinese
student choice for specific public higher
education institutions) can be best explained by
the various marketing communications that any
institution may employ.

It is vital to recognise that a school’s reputation
might influence the college decisions of
prospective students. Many politicians and
government officials feel, from an ideological
standpoint, that market competition may result
in a more efficient and responsive relationship
with stakeholders. Every significant system will
exist between market and non-market extremes,
making the marketization of higher education a
complex process. There is a definite worldwide
trend toward introducing pricing competition as
a quasi-market into academic research
(Abubakar et al., 2014). Byker (2019) argued that
demand for education, particularly higher
education, has traditionally been driven by the
assumption that it may improve the graduate’s
economic and social standing. Christensen &
Kowalczyk (2017) said in their news article titled
“Choosing Your Institution” that students should
consider opportunities outside of their academic
study and examine things outside of the
university’s infrastructure.

As universities vie for students, marketing higher
education is essential. Marketers in higher
education must understand students’
perspectives and expectations. It is essential to
understand which service characteristics
prospective students’ value most. Choosing a
college or university after high school is a critical
decision for all students. According to the
research, various variables influence a student’s
selection of a higher education institution.
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Physical setting and established college
characteristics influence a student’s choice of
higher education institution (Pyvis & Chapman,
2007). Ahmad and Shah (2018) found that high-
quality facilities impact students’ study decisions.

The most important component of a facility is the
university’s and surrounding communities’ social
life. Student preference is influenced by library
resources, computers, and study areas (Cardwell,
2020). The university’s social life and physical
environment may be conveyed via social media.
This provides a virtual institution experience to
users.

Academic reputation and institution image are
the views, thoughts, and impressions of
prospective students (Kotler and Fox, 1995).
Their perception of the institution’s reputation
and image is based on word-of-mouth, past
experience, and marketing (Chigisheva , 2015).
Education students are sceptical and critical
while choosing institutions (Abubakar et al,
2014). To compete in the education business,
higher education institutions need a distinct
image (Cardwell, 2020). Positive image may
impact institution selection.

Prospective students believe that course and
career information is the most important factor
in selecting a college. According to Abubakar et al.
(2014), Chigisheva (2015), Cardwell (2020),
prospective students place a high value on
acquiring information regarding study fields and
job opportunities (Chigisheva , 2015; Cardwell,
2020). The gathered information will be used for
decision-making.

A student’s decision to study is influenced by
personal or social interactions. Parents, other
family members, and peers influence the
decisions of students (Chigisheva, 2015; Ahmad
& Shah, 2018; Cardwell, 2020). Additionally, high
school teachers have a role in college selection
(Chapman, 1986). Students consult family,
friends, classmates, teachers, counsellors, and
college recruiters while selecting a college.

Students use a variety of resources to choose a
college (Alfattal, 2017; Cardwell, 2020; Hussein
et al, 2022). Students agree that university
websites are the most preferred information
source. Students at universities in Malaysia and
other countries rely heavily on university
websites for information, as shown by Alfattal
(2017). Friends, parents, student counsellors,

and education fairs were also significant sources
of information.

Future university students make limited use of
social media, such as sharing content or actively
contributing content such as product reviews and
blog comments (Byker, 2019). To attract and
retain students, marketers in higher education
must comprehend their viewpoints and
anticipations. Many variables influence Chinese
students’ decisions to study abroad.

A publication in the United States started
publishing university rankings and reputations in
the 1980s. As the number of students in higher
education has expanded, so have its prestige and
reputation. According to Alfattal (2017), a
ranking is a league table that describes an
institution’s rating that was published using the
institution’s data or their objective as a quality
metric to distinguish them from their rivals.
Christensen and Kowalczyk (2017) discovered
that reputation and ranking attract Chinese
students.

The majority of Chinese students examine school
rankings for various reasons. A highly rated
institution offers several benefits. This is due to
the fact that the rating will simplify and explain
the student’s perception of a specific institution,
it may assist clarify problems for interested
parties outside the higher education sector, it can
offer the institution with free advertising and
encourage it to improve its quality.

However, rankings may provide a false sense of
an institution’s quality and current standing, and
they may push students and institutions to
pursue unattainable goals. The institution of
ranking is to demonstrate an institution’s quality
to potential students and other institutions.

The quality of the institution is shown by the

quantity of qualified administrators and
academic instructors. When an institution
employs highly qualified and competent

individuals, it may accomplish greater results and
offer students and the institution with superior
service (Le et al., 2018). She said, based on their
research, that institutions should hire more
qualified academic personnel in order to improve
their brand and deliver better education to
students.

In support of this, Levy et al. (2015) found that
Chinese students would also consider the quality
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of the teaching staff prior to enrolling in a certain
institution, since studying at an institution with
quality officers or academic teaching staff may
provide them with more enjoyment.

The expenses of education for Chinese students
are tuition and the cost of living. While the
majority of Chinese students who study abroad
are affluent, Even the most recent study based on
Liu (2003) indicates that wealthy students are
more likely to study abroad than less fortunate
students, but research also indicates that the cost
of education is a crucial factor when Chinese
students decide to study abroad. According to
Mihut et al. (2017), while determining where to
study abroad, Chinese students in Indonesia
consider the cost of education.

Due to cost, a family’s motivation to pay tuition
and support a Chinese student’s living expenses
overseas may be diminished; countries may
provide scholarship opportunities to attract
Chinese students. Chinese students choose a host
country that is not too far from their own country,
since the greater the distance, the higher the
logistical costs (Moreno et al, 2015).

Migin et al. (2015) discovered that programme
availability can influence Chinese students’
decision to enrol in Malaysian private higher
education institutions because the programme
they are interested in may not be offered in their
home country and they are willing to study in
Malaysia if the programme quality is higher or
internationally accredited.

According to Maharaja (2018), it may be difficult
for some Chinese students to find a flexible
degree  programme that meets their
requirements. Most likely, the curriculum that
Chinese students choose would benefit their
future careers, lifestyles, and social standing
(Medvedeva, 2015).

There are a variety of factors that may motivate
Chinese students to study higher education
overseas, including family, agents, and friends.
According to Lupele and Sisitka (2014), Chinese
students place the most value on family
supervision. Additionally, teachers, advisers, and
counsellors may convince Chinese students to
study abroad (Liu, 2003).

Multiple primary aspects may be used to attract
students to higher education in Malaysia (Zhang
& Dai, 2017). These include the nation’s

reputation and perception, the quality of its
institutions, recommendations and simple word-
of-mouth comments accumulated over the past
country, the overall quality level of the education,
and the recommendation of the student’s parents
or guardians (Zhang & Dai, 2017). To maximise a
university’s marketing impact, it is essential to
understand these factors (Kotler and Fox 1995).

Malaysia has a solid reputation, and its future
seems promising (Kotler and Fox 1995). The
Malaysian government has worked tirelessly to
build the country’s international reputation,
therefore attracting a substantial amount of FDI
(McBurnie, 2001).

The education systems of Far Eastern countries
have a reputation for not meeting U.S. standards.
This need has been filled by Malaysia, which has
become a destination for HE. This is a major
selling country, especially when compared to
other countries (Kotler and Fox 1995).

As a result of the aforementioned draw factors,
Malaysia’s reputation has grown (Law, 2018;
Merry, 2020). The reputation of higher education
in Malaysia demonstrates that success generates
success. For future admissions, the experience
students have gained in the limited history of
Malaysian higher education is a big lure (Law,
2018).

As said, FDI has stimulated Malaysia’s domestic
market and promoted infrastructure
development. The amenities at colleges and
universities have become pretty remarkable
(Tham, 2013). These facilities have attracted
distinguished lecturers and professors to the
nation’s higher education institutions, therefore
enhancing the quality of instruction (Zhang & Dai,
2017).

These are Malaysia’s primary attractions for
Chinese higher education students. The research
indicates that the aforementioned criteria are
consistently towards the top of Chinese students’
wish lists when they rank the most significant
deciding factors (Tham, 2013). Other, less
significant factors must be specified. These
features include the country’s market profile, its
selection of courses, its offshore learning
programmes, the skill of its employees, its
significant degree of innovation, the number of
countries, the size of its alumni base, and its
marketing and promotion efforts (Zhang & Dai,
2017).
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RESEARCH METHODOLOGY

This research employed a semi-structured one-
to-one interview, the sample was selected from
the same sample population but those who did
not participate in the survey respondents group.
For the purpose of this study, a one-to-one
interview was conducted base on the self-
administered questionnaire. The sample size is to
maximize data output and minimizing the
complications of the transcription process.
Therefore, this research use convenience
sampling that can easily serve the researcher
main criteria.

For this research data gathering, in order to assist
the researcher to gather the data, the researcher
had used convenience sampling technique to
collect her sample. Convenience sampling is a
type of non-probability sampling where
members of the sample meet the criteria that the
researcher had request for like they can be easy
to access, geographical proximity, time
availability, willingness to participate in the
research. On the other hand, convenience
sampling is usually used when the researcher
also has the chance to assess to the sample easily
(Azam et al, 2021).

The target sample was defined as such as these
groups of people are freshly enrolled in a HEI and
probably can still recall how and where they seek
for information about HEIs that interest them.
Factors that influence them to choose the HEI of
their choice are of interest to HEI marketers.
Knowing what influences students to choose a
university is central to developing institutional
positioning in an increasingly competitive
market. And the factor of significance in this
research is to determine if social media has a role
to play when students are seeking for
information about HEIL

The survey was implemented on new students’
enrolment sessions in the year 2021. The survey
was conducted in English, and the respondents of
the survey were from one public university and
one private university in Malaysia. The survey
was distributed during the orientation session.
The survey included a short description of the
research, indicating the length of the
questionnaire. It was explained that their
participation was voluntary and they may choose
not to participate in the survey. It was indicated
that there no right or wrong answers and they

may take as long as necessary to think about their
answers. They could skip those questions to
which they did not know the answer or did not
apply to them.

Therefore, before selecting the focus group
participants, researcher needs to clarify her three
private higher education institution and then
select the focus group participant. This is
because, by selecting three PHEIs it will allow the
researcher to understand the strength, difference
and factors by the Chinese students towards their
institution. Its confirm that all this three
institution will have different marketing strategy
and institution criteria to promote towards
potential Chinese student who is interested to
study in Malaysia for their higher education.

For the focus group activity, researcher had
purpose 10 participant for 3 focus group activity.
One focus group will take the participant around
45 minute to 1 hour of discussion. The researcher
had use probability sampling to recruit the
participant. By promoting towards the Chinese
students in their student portal and asking the
participant that the researcher had previously
know and asking them to call their other Chinese
students friend. The researchers do not have any
issue in attracting this Chinese student to
participate in her research due to most are
willing to participate their time and knowledge
towards the researcher research activity.

RESEARCH FINDINGS

The major reason why the Chinese students
wanted to study abroad is to gain experience.
They thought that studying abroad will give them
opportunities to gain valuable experience that
they can learn and cherish. The students choose
countries where the currency conversion is
favourable, preferably lower than their home
country. About one-third of the participants
mentioned that studying abroad had something
to do with their financial background.

The distance that is equitable with the cost of
travelling is a major attraction. Many of the
Chinese students were with the view that the cost
incurred in studying abroad as a good investment
for their future. Besides, family encouragement is
also cited as a major factor in pushing these
students to study abroad. There are also cases
where the parents wanted to create a better
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opportunity for their kids by sending them to
study abroad.

Another reason why the Chinese students want to
study abroad is that they want to be
“independent”. Some of the Chinese students look
forward to study abroad so that can have the
opportunity to be independent from their family
members. While studying abroad these students
feel that they will have their own space and they
have the time to discover themselves better. A
few of the participants mentioned that personal
development was the reason for choosing to
study abroad. They thought that studying abroad
can help them to increase their knowledge and
personal development that can help to empower
them for their future. In addition, they believed
that studying abroad can help them to
understand life more clearly.

Based on the focus group discussions it was
gathered that some students have to go abroad
because the course they wanted to enrol in was
not available in their own country. Most of the
universities back home also had limited number
of places available even if the course of choice is
offered.

Some of the students mentioned that they wanted
to study abroad because they wanted to be more
proficient in the English language. In their home
countries, in most universities the medium of
instruction is the national language. Most of the
universities abroad use English as the medium of
instruction. Some participants mentioned that
they wanted to study abroad because they
wanted to learn other languages and improve
their language skills. Higher education in most
part of the world use English as the media of
instruction in their institutions. This makes the
students feel that studying abroad is not that
hard since they can still communicate in English
in another country.

The question targets to understand the Chinese
students’ choice of Malaysia to pursue their
higher education. Cost was a major pull factor for
the Chinese students wanting to study in
Malaysia. For them selecting the country that
they want to further studies depends on the cost
factor too. Most of the Chinese students cited cost
as the major reason in choosing Malaysia. For
them studying in Malaysia is not that expensive
compared to other neighbouring countries like

Singapore. The lower tuition fees in Malaysian
universities are seen in a positive note.

Malaysia is a very interesting destination due to
its cultural diversity. This diverse, multicultural
aspect had influenced many students to choose
Malaysia. The Chinese students also pointed out
that the locals are known to be very friendly and
a welcoming lot.

When participants were asked about what else
attracted them to Malaysia, the instant answer
was the variety of food.

They really love Malaysian food. Since people of
many ethnic groups live in Malaysia, the food
choice is plenty and comes in varieties. Having a
lot of choice in the food selection had made the
students feel easier to adapt to the local food and
the thought of food choices was not a barrier in
choosing Malaysia as their study destination.
Another observation that was made was that the
Chinese students are used to testing different
food in their home country.

One of the reasons why these students chose
Malaysia is because of the religion. Some of the
Muslim participants mentioned that their parents
were the ones who pushed them to study in
Malaysia due the fact that Malaysia is a Muslim
country and they felt more secure sending their
children to a Muslim country to study.

The Chinese students had taken their time to
research on the Malaysian higher education
institutions’ rankings. They wanted to study in a
quality university. They went through the
Malaysian higher education website to check
Malaysian university rankings. The students
mentioned that the university ranking and
reputation is another very important aspect
when they chose to study in Malaysia. The choice,
quality universities that are ranked high by the
government had encouraged the Chinese student
to come to know that the Malaysian universities
have good reputation and of high ranking. The
ranking and reputation of the Malaysian higher
education institution are regularly monitored by
the Ministry of Malaysian higher education and
most Chinese students’ parents are aware of this.

The major reason why the Chinese students
wanted to study abroad is to gain experience.
They thought that studying abroad will give them
opportunities to gain valuable experience that
they can learn and cherish. As one of the students
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(P10) commented, “studying abroad will give me
a new experience in terms of finding new friends
from other country and learning a new language
that is being used in the country”.

The second highlight in the Chinese students
studying abroad is the cost. When choosing a
university abroad, cost is one of the major
concerns. These students choose countries where
the currency conversion is favourable, preferably
lower than their home country. About one-third
of the participants mentioned that studying
abroad had something to do with their financial
background. The distance that is equitable with
the cost of travelling is a major attraction. To
some students, like P10, P14, P21 and P22, cost
was not an issue since they were on scholarships.
As Mentioned by P21, “I came from a small
country called Kosovo in Europe and I live in a
small community, but after my high school, I had
been offered a scholarship to study abroad and
the students that are selected to have scholarship
were distributed around the world according to
their scholarship opportunity. I will not study
abroad if not for this scholarship because I can
never afford it personally”.

Many of the Chinese students were with the view
that the cost incurred in studying abroad as a
good investment for their future.

Family encouragement was also cited as a major
factor in pushing these students to study abroad.
As P20 mentioned “both of my parents had their
highest educational qualification from another
country, due to this they also want me to have a
higher education qualification from another
country”. P03 mentioned “I'm happy that my
family support and push me to study abroad, it
had taught me a lot of lessons by studying abroad
and being independent “. But another student had
some grouses studying abroad, as mentioned by
P23: “I am not happy to study abroad. If not
because of my father I will never study abroad. I
am more comfortable studying and being in my
home country which is in Almaty, Kazakhstan.
Even though studying abroad had taught me a lot
and I can’t wait to go back to my home country”.

There are also cases where the parents wanted to
create a better opportunity for their kids by
sending them to study abroad. As mentioned by
P07: “My family never had the opportunity to
study in a university, so due to that they always
wanted to give the best education opportunity to

their kids and for them sending their kids to
study abroad will help us to increase our
knowledge and experience”.

A few of the participants mentioned that personal
development was the reason for choosing to
study abroad. They thought that studying abroad
can help them to increase their knowledge and
personal development that can help to empower
them for their future. In addition, they believed
that studying abroad can help them to
understand life more clearly. P12 had explained
about his expectation by saying: “The
independence that I get by staying far from my
family had made me understand myself better,
and it allows me to do things that I want to
experience and | know that what I am learning far
from my country will be my personal
development in the future and being far from my
family had made me appreciate my time with my
family more. Being independent also seems to
increase the students’ self-confidence, as
mentioned by P06: “I came from a male dominant
country, and talking to other gender is very
prohibited for me in my country, but when I study
abroad, it had allowed me to be more confident
due I have no choice and be independent by
talking and explained myself if I wanted
something. So this had allowed me to increase
myself confident and I'm looking forward to
improve myself in the future.”

Finally, the participants in the focus groups were
asked how they came to know about the
university that they are currently studying at.
They were asked to elaborate on why this
university when there are many such universities
in Malaysia. Knowledge on this would help the
researcher to understand an overview of the
marketing methods that had been effective in
attracting the Chinese students.

CONCLUSION AND RECOMMENDATION

Chinese students wanted to study abroad for
experience. They thought studying abroad would
provide them great experience to learn and
appreciate. The students seek places with a
favourable exchange rate, preferably lower than
their native country. One-third of participants
said studying abroad affected their finances.

A big draw is the distance-to-cost ratio. Many
Chinese students saw studying abroad as an
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investment in their future. Families also urge
these students to study abroad. Parents often
take their kids abroad to give them a better
chance. Focus group talks wanted that some
students must study abroad since the subject
they desire isn’t offered in their own country.
Most universities back home had few spaces
available even if the course of choice was
provided.

Some students wanted to study abroad because
they wanted to improve their English. In their
nations, most universities teach in the official
language. Most universities abroad utilise English
as their medium of instruction. Some participants
wanted to study abroad because they wanted to
learn new languages and enhance their language
abilities. Most international universities teach in
English. This helps students feel that studying
abroad isn’t so hard because they can still
converse in English.

The inquiry asks why Chinese students choose
Malaysia for college. The cost was a big draw for
Chinese students intending to study in Malaysia.
For them, selecting a country to study in hinges
on the cost. Most Chinese students choose
Malaysia due to cost. Studying in Malaysia is
cheaper than in Singapore. Malaysian colleges’
cheaper tuition prices are a plus.

Cultural variety makes Malaysia an intriguing
visit. This country’s multiculturalism drew many
students. Chinese students said residents are nice
and inviting.

When participants were asked what else drew
them to Malaysia, many said the food.

Malaysian food is popular. Malaysia has various
ethnic groups, hence the food is varied. Having a
plethora of food options made it easy for students
to adjust to local food, and it wasn’t a barrier to
selecting Malaysia as a study location. Also,
Chinese students are accustomed to trying new
foods in their own country.

Because of religion, these students picked
Malaysia. Some Muslim participants said their
parents urged them to study in Malaysia since it’s
a Muslim country and they felt safer sending their
children there.

Chinese  students researched Malaysian
university rankings. They wanted to study a
reputable university. They visited the Malaysian
higher education website to examine university

rankings. Students said university rating and
reputation was very significant while choosing
Malaysia. The choice, high-quality universities
rated by the government encouraged Chinese
students to learn that Malaysian universities
have a solid reputation and are highly ranked.
The status and reputation of Malaysian higher
education institutions are routinely assessed by
the Ministry of Malaysian Higher Education, and
most Chinese institution parents know this.

Chinese students wanted to study abroad for
experience. Some participants choose to study
abroad for personal growth. They thought
studying abroad would boost their knowledge
and personal growth for the future. The focus
group participants were asked how they heard
about the university they attend. They were
asked why this university since Malaysia has
many others. This would assist the researcher
understand the marketing strategies that
attracted Chinese students.

Therefore, prticipants in this study made ideas
for enhancing Malaysian higher education.
Institution branding, international cooperation,
an enhanced marketing plan, and a diversified
institution-wide programme are
recommended. The institutions must establish
more educational and accrediting institutions to
receive more education from recognised
authority, boosting their reputation
(Rachmawati et al,, 2019; Azam and Yusoff, 2020;
Azam etal., 2020). The great quality of prominent
institutions justifies the cost of studying abroad.

Website, social institutions, TV, billboard, and
newspaper advertising must be specialised.
Proper advertising boosts recruitment and costs.
Students prefer online and social media ads,
according to a recent trend. Both resources are
cheap, quick, and simple to use for students. To
recruit Chinese students, institutions must
establish brand reputation.

Many scholars understand “global cooperation”
differently (Azam et al., 2014; Haur et al., 2017;
Katukurunda et al., 2019; Dewi et al, 2019;
Nguyen et al, 2019). Students look abroad.
Students may study at overseas institutions
through an exchange programme at a partner
university. Increasingly, universities are
developing global institutions. Institutions may
swap staff via global coordination (Maghfuriyah
et al, 2019; De Silva et al, 2017
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Kuruwitaarachchi et al.,, 2019; Pambreni et al,,
2019). One university in this study sent a
professor abroad and received a lecturer in
return. Students had unique experiences.

The institution should give Chinese students
supplementary programmes. In addition to
wanting the greatest education abroad, most
Chinese students select institutions that regularly
analyse and improve their courses (Chun et al,,
2019; Yang et al, 2019). These programmes
boost global education, networking, and
experience.

Faster enrollment. Focus group participants said
the university’s quick reaction boosted their
confidence. Rapid enrollment boosts Chinese
students’ happiness.

Fifth, institutions should improve Chinese
student platforms. When Chinese students have
their own platform, they feel more accepted at
their institution and are more willing to help one
another. This will boost Chinese students’ ties to
their institution. When Chinese students feel
accepted, they’re more inclined to attract
additional Chinese students.

Sixth, the institution should work with Malaysia’s
Higher Education Ministry to internalise more.
The government has helped institutions become
more competitive, say government employees.
The government of Malaysia sponsors
conferences and seminars to educate institution
authorities on internalising the higher education
market. The government may fund additional
recognition contests for the institution to
promote better performance. This may help the
school’s reputation among Chinese students.
Recognition implies higher quality, a better
reputation, a higher rank, and brand uniqueness.
This may help the institution acquire Chinese
students and become more competitive.
Institutions and the government must
continually study Chinese students for the most
up-to-date information.
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