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Abstract 
 Tourism and travel employs more than 112 million people worldwide or about 1 in 15 
employees. Travel and Tourism invests more than 350 billion dollars a year in a new facilities and 
capital equipment of 7.3% of worldwide capital investment. Travel and Tourism provides more than 
278 billion dollars in world trade receipts. Travel and Tourism contributes 300 billion dollars in 
direct, indirect and personal taxes each year more than 6% of total tax payments. Travel and 
Tourism is growing faster than the world economy in terms of output value, capital investment and 
employment. Tourists buy a mixture of products a collection of goods and services also utilization of 
the area’s natural and cultural assets.  The traveler moves to the goods and services offered by the 
goods and services offered by the industry rather than having the firms move their output to the 
consumer; this is one of the special characteristics of tourism.  The group of firms that provide goods 
and services to represent the supplies of the tourist industry.  These firms may be local, national, or 
international in scope. Tourism helps to economic and social wellbeing. This Article explains the 
tourism how to impact the socio-economic development in the society of Kumbakonam. 
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Introduction 
 Tourism is an important activity of 
economic, technological, socio-cultural and 
environment significances. So tourism 
requires policy planning and management. 
Tourism has economic importance throughout 
the world.  This growing significance of 
tourism as a source of income and 

employment and as a major factor in the 
balance of payments for many countries. It 
has been getting increasing attention from 
national government, regional, state and local 
authorities. It is a catalyst to Socio- Economic 
growth and foreign exchange earnings.  
Tourism is an economic activity like any other 
activity.  Its dimensions are very large with 
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varied locations and benefits scattered over 
large segments of the population.  Tourism is 
a human activity arises in part from the 
economic circumstances of the consumer.  It 
also has an economic impact upon nations 
and regions.Travel and Tourism is the world's 
largest industry and a major contributor to 
global economic development. Travel and 
tourism (domestic and international travel 
expenditures) generates more than 2.5 trillion 
dollors in grass output revenues, which is 
5.5% of the world gross national product1. 
 The greatest south Indian festival is 
probably the Mahamaham festival at 
Kumbakonam in the Thanjavur district on the 
southern bank of the river Kaveri, occurring 
once in twelve years. The last festival 
occurred on the 16thFeb 2016 on the masi 
Maham day the festival attracted about 15 
lakhs of people from all over India and 
abroad. This festival is similar to the Kumbha 
mela of Prayag and Pushkrram of Andhra, but 
unlike those two which are celebrated on 
rivers, the tamilnadu festival is celebrated on 
a tank, known always as the Maha Maham 
tank. The antiquity of the Mahamaham is 
reasoned from the structural and 
epigraphically examples. The roof of the 
Gangatirtha mandapam conveys the 
sculptural representation of 
Tulapurushardava. It is trusted that Govinda 
Dikshithar subjected himself to the occasion 
and gave the gold to the building of the 
sixteen mandapas. The visit of 
Krishnadevaraya amid 1445 is recorded in an 
engraving in the gopuram of Nagalapuram, a 
town in Chengalpattu locale. That 
Krishnadevaraya went to the occasion is 
likewise recorded in the engraving found in 
the Shiva sanctuary in Kuthalam Literary 
Mention Bhavishya Purana notices the 
significance of Mahamaham and the 
significance of the celebration as a story of 
Shiva to every single divine deities as under: 
Let every one of you this very day go to 
Kumbakonam, a spot dear to me and to 
Vishnu and bathe there is the nectar full tank 
made by the bearings of the Parabrahman2. 
Do bathe in the vicinity of Kumbesvara in 
Vrishaba lagna on this Mahamaham day, the 
full-moon day consolidated with Mahga star 

with Jupiter in the indication of Leo. 
Subsequently you will dispose of all your 
amassed sins and recover energy to wipe off 
the wrongdoings of others Sekkizhar, saint 
author of Periyapuranam notes the holy rivers 
asimportance a dunk in the sacred tank on the 
Mahamaham day is proportionate to plunge 
in every single heavenly waterway and 
prompts common thriving. Appear, the 
seventh century holy person writer says the 
inconspicuous vicinity of sacred waterways 
like the Ganges in the Mahamaham tank in 
Tiruthandakam. 
 Structure of the Tank On the banks of 
the Mahamaham tank, there are 16 small 
mandapams (4 in the north, 3 in the west, 3 in 
the south, 2 in the east and 1 each in the 
diagonals) housing a Lingam each. There are 
20 theerthams in the tank & bathing in the 
waters of each theertham rids of a specific sin 
& bestows a specific blessing. The tank is 
spread over 20 acres and is not a proper 
rectangle. The north and south banks are a 
little curved in the centre and from an aerial 
view looks like pot. There are 16 temples all 
around it, four in the north, three in the 
south, three in the west, two in the east, and 
one in the corners. All are lingams; hence they 
are called shodasa (16) mahalingas. Literary 
Places, Tourism and the Cultural Heritage of 
the Mahamaham festival, there is a tank held 
to be more sacred than Ganges, it’s only the 
Mahamaham tank at Kumbakonam. As 
kumbamelas are celebrated in rivers, 
Mahamaham is celebrated in this tank. The 
Mahamaham occurs once in 12 years. In 
kodiakanal a shrub called kurinji flowers only 
once in 12 years. Scholars opine that these 
occurrences once in 12 years are due to 
planetary effect. They have also noted that 
sun-spots in large numbers occurrences in 11 
years, and that they are responsible for 
certain events in earth. Great revolution such 
as French revolution, Russian revolution, spin 
and Hungarian revolution took place only 
when the sunspots appeared in large 
numbers. We all know that tides are caused 
by planets, and the water-balance of our body 
are equalised at that time. Sun spots cause 
earthquakes too3. 
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  Further it has been found that Jupiter 
that revolves around sun taking 12 years 
causes a large number of sunspots, when it 
nears the sun. During the month Masi, the sun 
is in Simha Rasi (Leo). In that month the star 
maga happens on a full moon day. It is also 
generally accepted that full moon and new 
moon days intensify sickness, and death. In 
villages when a doctor is asked about the 
condition of a critical patient, he will reply 
that he can give a correct position only after 
the new moon day. And protect oneself from 
sickness we are advised to bathe in sacred 
tanks and rivers. Once in 12 years, with sun in 
simha rasi Jupiter (guru) dominant the effect 
of sun, Jupiter and moon, changes occur in 
the body and earth, to prevent any calamity 
and bathing sacred tanks have been practiced. 
For all movements in the universe, magnetic 
force and attraction is essential. During 
certain periods when sunspots are increased 
numbers, sickness results due to the nature of 
the prevailing soil (earth). In places where 
magnesium is prevalent in greater quantities, 
the magnetic force is stored. When that 
chemical mixes with water in that place the ill-
effects are at a low-level.  
 When puranas declare that one gets 
rid of the sin by bathing in these places, it 
means that they replace the lost magnetic 
force by bathing in waters rich in that energy. 
Hence this festival once in 12 years is more of 
science than a mere ritual. Purify Your Karma 
through the Holy Water Dip Ritual On the 
auspicious day of Maha Maham icons of 
divinities are taken from their blessed 
sanctums in a parade for a sacred plunge in 
the stream. Offering petitions to God and 
scrubbing down in blessed streams like 
Ganges, Cauvery and others is accepted to be 
a heavenly custom to wash away the karma in 
oneself. Peoples have the act of washing up in 
the wells of Kumbakonam – Maha Maham 
sanctuary tank, to wipe out the heaviest of 
their karmic stuff on Masi Maham. It 
additionally introduces a unique opportunity 
to get karmic mediation from the heavenly 
beings and ancestors4. The Medium the 
Universe uses to communicate with us our 
cells contain 75 to 90% water. The cells have 
the ability to store and share information in 

particular photons called bio photons. They 
are the weak electromagnetic waves in the 
visible range of the light spectrum that our 
cells emit to control vital processes. Consider 
this the water in the Kumbakonam Tank is 
said to be a blend of water from the Sacred 
Ganges, Yamuna, Saraswathi, Sarayu, 
Godavari, Mahanadi, Narmada and Kaveri. 
The water has been held as holy and heavenly 
for thousands and a large number of year 
through their extremely method for creation 
and by supplications to God and ceremonies 
of individuals since their beginnings. No 
matter their physical virtue do to 
contamination and so on, magically or 
profoundly they are unadulterated and 
exceedingly, divinely change Aham means sin. 
Ma means will not approach. So the term 
Mahamaham means a place where no sin will 
approach. It will also mean that (Maha) big 
sins will be removed. Contemporary visitor 
management issues at historic city History, 
culture and religion constitute significant 
elements of tourism. 
  Millions of tourists in any one year 
visit historic centres, temples and places of 
unique cultural value. Many of these major 
cultural attractions are located in close 
proximity to, or within, large urban centres. In 
general terms, this could be considered ‘mass 
tourism’, which reflects the high numbers of 
visitors to cultural and heritage sites; often for 
little more than a short stay or brief excursion. 
This pattern of visitation creates pressures 
that need to be managed effectively, taking 
into consideration the visitor experience and 
the capacity of local systems to support such 
pressures. These two areas are explored 
below. The constraints of space preclude 
detailed analysis of the varied forms of 
cultural tourism and associated sites; to an 
extent this is well illustrated by the cases 
encompassed within this text. The approach 
taken is to focus more on those generic 
aspects of operational management that may 
vary according to the type, or more 
appropriately perhaps, the site, of cultural 
attraction. In the process, the aim is to 
highlight key issues and potential 
management responses, which complement 
or are developed in the case studies that 
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follow in this section. Lack of political will is 
perhaps the most vivid problem facing 
throughout the India, both in developed and 
developing countries. The most lucid example 
of this is a lack of legislation and law 
enforcement a problem endemic throughout 
the region. Lack of information for tourists 
Information plays a consequential role to 
magnetize the attention and interest of 
tourists to visit a destination. It is desirable if 
tourist-cordial information relating to the 
history of state is provided5.  
 The Tourism Development Division or 
peregrinate agents should strive to publish a 
brochure concretely about the cultural 
heritage of the state, which should be simple 
and clear to understand and practical for 
tourists. It is important that tourists are 
satisfied with their visit to a destination. Basic 
needs such as tourist lodges or hotels, resting 
huts, clean toilets and eating places, as well as 
safe jetties should be available to convince 
tourists to visit Kumbakonam6. Apart from 
the state of infrastructure, tourist services 
such as guides who are knowledgeable about 
town need to be provided as well. It is 
observed that local people still shy away from 
the tourism industry in the country such as 
providing guide services. Travel agents still 
hire outsiders to provide guide services to the 
tourists. Professions such as tourist guides can 
be done on a part-time basis, which can bring 
additional income to the individuals. Tourism 
and city One of the best festivities in India, 
which pulls in huge hordes of travellers from 
all parts of the nation, will be performed in 
Kumbakonam, in the sacred Mahamaham 
Tank.  
 Kumbakonam town is interestingly 
situated inside tamilnadu and future tourism 
advancement ought to expand upon this 
prime area. It pulls in more than 500,000 
guest’s year in light of the fact that it is at the 
heart of one of the Dravidian civilisation most 
vital tourism resources.The tourism part has 
since quite a while ago perceived the 
estimation of the journey tourism. The town is 
midway found and offers different social and 
notable (one of Tamils protected antiquated 
and medieval destinations) tourism 
advancement opportunities. Its way of life 

and legacy structural engineering, which 
originate from the blend of Dravidian 
conventions, gives an abundance of 
interpretive and touring encounters.  
 This Mahamaham festival will bring a 
mixed bag of advantages to as a city 
additionally as a visitor destination. It gives 
off-season advantages to the economy, It will 
expand interest of nearby business: inn 
bookings, sustenance eateries, transportation, 
It can recommend travellers to stay for a 
more extended time at the destination, It can 
strengthen the destination's picture and help 
in advancement, situating and marking of the 
destination, It serves to convey the 
destination's mindfulness and construct brand 
value. The long haul focal points of leading 
this celebration may be alluded as change in 
foundation, alluring speculation by enormous 
organizations, personal satisfaction for local 
people and astonishing knowledge for 
explorers, destination's image building and an 
increased the value of the city's character. 
Keeping in mind the end goal to understand 
the advantages of game occasion tourism in 
an inexorably aggressive commercial centre, a 
dream and arrangement is needed for the 
advancement of the occasion and destination. 
Tourism division must distinguish the best 
target business sector portions, settle on 
proper systems and produce various vital 
associations. A lot of advertising exploration is 
important to better comprehend occasion 
visitor intentions and to bundle and advance 
the occasion viably.  
 Sanitation facilities were additionally 
among the highest quandaries just like the 
jams butwith unequal replications. Non-
availability of peregrinate information was 
withal aprominent issue for many of the 
tourists especially for the foreigners followed 
by thenorth Indians. Cultural festivals are held 
in almost every city in the world. These events 
represent a majorattraction for residents and 
tourists alike and have significant economic 
implications for hotels, restaurants and 
retailers. It is therefore important for 
presenters of festivals to understand and 
manage the processes by which consumers 
form images of festivals, because attitudes 
and the desire to participate in festival 
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activities partly depend on this consumer 
image7. It is required from the Ministry of 
tourism and affiliate institutions to provide 
advertising programs on historical and 
religious sites in the region, plus to market it 
publically at home and abroad. It is required 
from the Ministry of tourism and affiliate 
institutions to sponsor religious activities and 
festivals, and tourism programs and its 
diversity. 
Employment Generation 
 Tourism is a service industry and so it 
is labour intensive.  It has the capacity to 
create employment for large number of 
people having different levels of skills and 
ability.  It varies from unskilled to highly 
skilled management levels. "A highly labour- 
intensive industry provides employment to all 
kinds of people in all areas." Being a service 
industry, it creates employment opportunities 
for local population. 
 The provision of tourist services 
generates employment.  Tourist activity is 
seasonal and numbers employed vary a great 
deal from one time of the year to another 
time.  In India, tourism has created direct 
employment for 5.5 million people 89.90. In 
1995 it jumped to 18.5 million. Tourism as a 
source of employment is particularly 
important for areas with limited alternative 
sources of employment i.e. non-industrial 
areas deficient in natural resources.  
Employment generated by tourism is 
categorized into three divisions, direct and 
indirect and induced.  Direct employment 
results from the jobs created specifically by 
the need to serve the tourists.  Indirect 
employment is found in the tourist supply 
sector but does not result directly from the 
tourist expenditure.  Tourism development 
creates jobs indirectly serve the tourists(eg), 
Hotel furniture, poultry, agriculture, dairy, 
textiles, crockery etc.  Indirect employment is 
the additional employment resulting from the 
effects of tourism multiplier as local residents 
respond the additional income which they 
earned from tourists.  Tourism requires large 
impacts in the construction sector. 
Construction works are alone much before 
the destination or the facilities are offered to 

the tourist8.  Employment generation in 
tourism is multiplier effect. 
 Seasonal Employment in Tourism 
 One important characteristic of 
employment generated by tourism is its 
seasonality.  It is observed that during the 
peak season, employment level touches the 
peak. This raises an important problem for the 
hotel industry. Efforts are generally made to 
even out the tourists registrations by offering 
concessional rates during the off season.  
Various Avenues of Employment in Tourism 
 Tourism is often described as 
involving travel arrangements, amenities and 
leisure activities. Here travel implies methods 
of travel, tourism as the amenities at the 
destination and leisure as sports and 
entertainment.  Tourism Jobs include staff 
engaged in accounts, amenity managers, 
camping  site  managers,  couriers,  tourist  
guides,  heritage centre personnel, holding 
centre staff including receptionists, chefs, 
boys, museum managers/ guides, tourism 
department central and state government 
staff for promoting the development of 
tourism, facilities and attractions to publicize 
the tourist destinations and attractions, 
advise and inform, research, and provide 
valuable finance for tourist related projects to 
promote in coming tourism to India with the 
help of its overseas tourists and foreign 
offices, resort publicity staff. 
Foreign Exchange Earnings 
 The major economic benefit in 
promoting the tourism industry has therefore 
tended to be the earning of foreign exchange.  
Income from foreign tourism in the form of 
foreign exchange earnings adds to the 
national income and as an invisible export, 
may offset a loss on the visible trading 
account and be of critical importance in the 
overall financial reckoning.  By selling goods 
and services to the foreign tourists we get 
foreign currency by wayof receipts of non-
domestic currency.  Export of goods is called 
visible exports and export of service is 
invisible export.  Tourism is invisible export.  
The expenditure incurred by the Indian 
tourism industry is very low compared to the 
other major export industries.  In India 
tourism gets only 7% of its foreign exchange 
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earning abroad compared to the 76% by the 
jems and jewellery and 24% by the garment 
industry.  Tourism contributes a greatly to the 
export earnings of country and improves the 
Bop (Balance of payment) situation increased 
from Rs. 31.5 crores in 1971 - 72 to 
Rs.14,40,863 crores in 1999-2001. Tourist 
industry has emerged as a third highest 
foreign exchange earner in India from 1991-
2000. 
 Tourism generates revenue to the 
government from within this country.  This 
revenue is mainly in the form of tax.  Tourism 
contributes directly and indirectly.  Direct 
taxes are taxes on the income generated by 
tourism employment and business.  Indirect 
taxes are taxes and duties levied on goods and 
services supplied to primary tourism 
industries like groceries, furniture, medical 
shops, bakers, textile etc.  Possible sources of 
revenue from tourism include.Room tax- tax 
on meals - license fees for tourism facilities - 
entrance fees - Excise tax - import tax - sales 
tax - property tax on visitor property - profit 
tax - Income tax  on tourism Industry - 
Employment corporation tax on tourism 
industry companies - Airport use fees - cruise 
slip, brat fee.  In economic and political 
environment, one industry, more truly a 
segment of the economy moves to the 
forefront as the greatest. Single opportunity 
for economic, cultural and political exchange. 
A study on the economic impact of tourism 
conducted by the world Tourism and Travel 
council estimated that in 2001, consumption 
activity arising from domestic and 
international tourism will contributes 5.3 per 
cent of India's gross Domestic product9. 
 India has been a late starter in 
tourism understandably, immediately after 
independence the focus was on key areas like 
agriculture, industry, irrigation, infrastructure 
and the social sectors. Tourism started 
receiving attention in the last decade.  Indian 
Government proposes to spend over Rs. 2900 
crore in the next five years to boost the 
growth in this sector.   
Development of Infrastructure 
 Development and improvement of 
infrastructure is another important benefit.  
The benefits from infrastructure investments, 

justified primarily for tourism airports, roads, 
water supply and other public utilities  may be 
widely shared by the other sectors of the 
economy.  In addition to development of new 
infrastructure, the improvement in the 
existing infrastructure in order to attract 
tourists is also of crucial importance.  These 
improvements may confer benefits upon the 
resident population by providing them with 
amenities, which they had not enjoyed yet.  
The provision   of infrastructure may provide 
the basis or serve as an encouragement for 
greater economic diversification. A variety of 
secondary industries may be promoted which 
may not serve the needs of tourism. 
Indirectly, tourist expenditure may be 
responsible for stimulating other economic 
activities. 
 Construction of primary 
infrastructures represents the foundation of 
any future economic growth even though 
they are not directly productive. The tourist 
industry illustrates the elementary need for 
basic infrastructures.  It has today the 
important benefit of being able to profit from 
the existing infrastructures and to make a 
decisive contribution to the growth of the 
national economy10.  The traffic arising from 
international and national tourism represents 
a reward for the capital invested and can now 
contribute to the financial efforts required for 
maintenance creation of basic infrastructures 
for tourist usage will also be of service to the 
other sectors of the economy like industry 
and agriculture.   
Multiplier Effect of Tourism  
 It means that flow of money 
generated by tourist spending multiplies as it 
passes through various sectors of economy.  
The concept of the multiplier is based upon 
the recognition that sales for one firm require 
purchases from other firms with in the local 
economy, ie., the industrial sector of an 
economy are interdependent. Expenditure of 
tourists in a destination creates new incomes 
and outputs in the region which in turn, 
produce further expenditure and income.  The 
response of incomes which creates additional 
incomes is known as the multiplier effect.  The 
tourist expenditure must be multiplied in 
order to obtain total cumulative income effect 
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for a specified period.  The multiplier is an 
income concept. Tourism as a source of 
income is not easy to measure because of the 
multiplier effect. The flow of money 
generated by tourist multiples as it passes 
through various sections of the economy 
through the operation of the multiplier effect. 
The benefits from infrastructure investments, 
justified primarily for tourism such as airports, 
roads, water supply and other public utilities 
shared by the other sectors of the 
economy11.  Tourism facilities such as hotels, 
restaurants, museums, clubs, sports 
complexes, public transport, national parks 
are also used by domestic tourists and 
visitors, businessmen and residents, a 
significant portion of the costs may be borne 
by international tourists.  Tourist also 
contributes to tax revenue both directly 
through sales tax and indirectly through 
property, profits and income taxes.   Tourism 
provides employment, brings infrastructural 
improvements and help regional 
development.  Each of these economic 
aspects can be dealt with separately, but they 
are all closely related and are considered 
together. Tourism has been widely acclaimed 
as a healthy economic activity its economics 
remains yet to be studied properly. Tourism 
being a multifaced activity dealing with 
people than with the commodities; it is 
indeed hard to quantify its economic 
importance. 
Conclusion 

Tourism enables to have look into the 
past and learn about different ways of life.  
Social tourism is a great force in education 
and enlightening the people.  "It is recognized 
that tourism has considerable social impact 
and visitor is highly sensitive to local 
atmosphere.  Tourism has become an integral 
force for social transformation of India." It is 
considered as tool for peace. “The tourist 
arrives not only with money but with treasure 
of his civilization and the history of his country 
of which he is an ambassador, he is the mirror 
of the country, and he belongs as he reflects 
the social conditions prevailing in their 
motherland.The outcome of this is better 
equilibrium of general economic growth. 
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