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Abstract

The Ballenita parish - province of Santa Elena has cultural and natural resources that can help this town to
develop economically, culturally and socially, as long as there is planning in the region, emphasizing the
value that these resources can have taking advantage of them and offering them sustainably and responsibly
to the tourist demand. The objective of this research is to propose a tourist circuit as an alternative for the
Ballenita parish through the application of research methods and techniques to contribute to the
diversification of the tourist offer for the Ballenita parish through the tourist circuit. The methodology used
in this research was exploratory, where theoretical methods (inductive and historical-logical) and empirical
methods (survey, interview and field observation) were used. The results allowed identifying the number of
existing resources with the possibility of greater visitation within the tourist circuit. Furthermore, the
current diagnosis of the resources that could be identified for the tourist offer was obtained using the
observation card carried out in the field. In conclusion, the tourist circuit as an alternative for the Ballenita
parish is an excellent option to diversify the types of tourism and sources of employment. Therefore it is
viable to carry out different tourist activities in the area.
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Resumen para contribuir con la diversificacién en la oferta
turistica para la parroquia Ballenita a través del
circuito turistico. Por lo tanto, se aplicaron
técnicas necesarias que puedan medir la
problemdtica, referente a la ausencia de un
circuito. La metodologia utilizada en esta
investigacién fue exploratoria, donde se utilizo
métodos teoricos (inductivo e historico ldgico) y
métodos émpiricos (encuesta, entrevista y
observacion de campo). Los resultados
permitieron identificar el nimero de recursos
exitentes con posibilidad de mayor visita dentro
del circuito turistico. Se determiné la demanda y la
oferta turistica en este estudio en la parroquia
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La parroquia Ballenita - provincia de Santa Elena
posee recursos culturales y naturales que pueden
lograr que esta localidad se pueda desarrollar
tanto econdmico, cultural y social, siempre y
cuando exista una planificaciéon en la regién,
haciendo énfasis en el valor que estos recursos
pueden tener aprovechdndolos y ofertdndolos de
una manera sostenible y responsable a la demanda
turistica. El objetivo de esta investigacién es
proponer un circuito turistico como alternativa
para la parroquia Ballenita, mediante la
aplicacion de métodos y técnicas de investigacion
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Ballenita, el diagndstico actual de los recursos que
se pudo identificar para la oferta turistica, y se
obtuvo mendiante la ficha de observacion en el
campo. En conclusién, el circuito turistico como
alternativa para la parroquia Ballenita es un
buena opcion pdra diversificar los tipos de turismo
y fuentes de empleo, lo que permite realizar
diferentes actividades turisticas en la zona.

Palabras clave: Circuito Turistico, Oferta,
Potencialidades, Demanda, Recursos Naturales y
Culturales.

1. Introduction

The study aims to analyze a tourist circuit as an
alternative for the Ballenita parish since the
locality has tourist resources with potential that
are not considered. However, they can contribute
significantly to the parish by offering sun and
beach tourism and framing the cultural and
historical that this place has, that is, opening and
giving way to other types of tourism that can be
offered to let the tourist know the history of this
place, but also framing the cultural and historical
that this place has, that is to say, opening and
giving way to other types of tourism that can be
offered, this in order to let the tourist know the
history of this town, thus helping to promote
tourism within the parish and thus generate
economic income to the population.

Therefore, this research aims to contribute to the
diversification of the tourist offer for the
Ballenita parish through the tourist circuit.
However, the importance of establishing new
alternatives for tourists to visit this place makes
companies and institutions interested in
investing to generate tourism and be part of the
active tourism system so that tourists begin to be
motivated and take an interest in these new
options.

Ballenita can change the course of the villagers
and improve their economy with this new
alternative. The idea of this project is that these
resources are visited and recognized by tourists,
who not only visit the place for its beaches but
also to know the cultural resources and history of
this site.

2. Materials and Methods

According to Arias (2012), exploratory research
"is that which is carried out on an unknown or
little studied subject or object, so that its

results constitute an approximate view of that
object.” This definition has been taken into
consideration for this study since it is intended to
propose a tourist circuit as an alternative for the
Ballenita parish; therefore, it is a particular
information little treated.

Historical-logical Research Method

A relevant investigation of the different places in
the Ballenita parish was carried out to learn
about its history, economic situation and the
existence of resources that could help this locality
develop tourism in the future.

Inductive

The method to be used in this research is of the
inductive type. According to Moran (2010) it
serves to "obtain conclusions that start from
particular facts accepted as valid”; therefore,
this method allowed the development of the
theories and concepts of this research, looking
for similar cases in terms of theories and
concepts of this research (p. 12). Therefore, this
method allowed the development of the theories
and concepts of this research, looking for similar
cases in tourist circuits in several national and
international reference frameworks.

Empirical Methods
Survey

This technique allows for obtaining direct
information for the research study. For this
reason, it was applied through the Google forms
platform to tourists who visit the province of
Santa Elena and people who live in the same to
know the importance of creating this circuit for
the parish to develop local tourism.

Interview

This tool allowed to collect primary information
from the main actors involved, in this case, the
Ballenita Tourism Association in charge of Mr.
Hermoégenes Yagual, as president of this
organization and the Mauricio del Pezo
committee with Mrs. Daysi Moreira Solano
(2019) as president of this organization and the
Mauricio del Pezo committee with Mrs. Daysi
Moreira Solano (2019) as president of this
organization and the Mauricio del Pezo
committee with Mrs. Daysi Moreira Solano as
president, with them to collect accurate
information and learn about the situation of the
locality.
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Observation sheet

This was used to identify the existing natural and
cultural resources in the Ballenita parish;
therefore, each resource is described in this card,
and analyze the state in which it is to know its
potential and implement them within the tourist
circuit.

2.1. Population

In this research, the following population was
taken as the population in the following table:

Tourists:

The size of the population is approximately 1500
tourists who visit the town of Ballenita, this
information was obtained from the Municipal
Tourism Company (EMUTIRISMO).

Community Authority:

Represented by Mrs. Dayse Moreira Solano,
president of the Ballenita parish, who leads the
Mauricio del Pezo committee, he was able to
show certain aspects of the locality and therefore
provided information about the potential of this
community.

Community Association Authority:

He was represented by Mr. Hermodgenes Yagual,
who provided information about the possible
tourism resources that can enhance the locality,
giving his opinion on the use and valuation of
each of Ballenita's corners so that they can be
offered and have a good planning of them.

2.1.1. Sample

The sample applied in the research was non-
probabilistic by convenience. It was chosen
independently whom the information survey
would be carried out to obtain the results (2015).

Table 1 - NUMBER OF SURVEYS AND
INTERVIEWS.
DESCRIPTION QUANTI INSTRUME
TY NT
Tourists 90 Survey
President of
Ballenita Tourism 1 Interview
Assoc.
Authorities of the
tourism sector of 1 Interview
the Ballenita parish
Total 92

This type of research was taken as a reference to
the tourists who visited the town of Ballenita
during the Easter holiday; information obtained
by the Municipal Tourism Company helped
determine whether it is feasible to implement the
tourist circuit to serve as local development
(2017). These helped to determine whether it is
feasible to implement the tourist circuit to serve
as local development. However, it was
considered for this study, the participation of the
authorities of the parish Ballenita and thus obtain
a primary information of the place.

3. Discussion and Results
1. Genre
1.-GENERO

@ MASCULING
@ FEMENINO

Figure 2. Gender

According to the results obtained from the
survey, most of the tourists who visit the
Ballenita parish are female, representing sixty-
seven percent of women out of a total of ninety
people surveyed, as opposed to the male gender,
represented by a relative number who visit the
Ballenita parish.

2. Age

2.-EDAD

@ 18- 28 afios
@ 29- 39 afos
40 - 50 afios
@ 51-61afios
@ Was de 61 afios

b

Figure 3. Age

The survey shows that the highest percentage is
between 18 and 28 years of age, representing
73.3%, followed by the population between 29
and 39 years of age, representing 22.2%. This
shows that most of those surveyed are in the
range of young and adult visitors to the locality.
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3. Marital Status

3.-ESTADO CIVIL
@ Soltero (a)
@ Casado (a)
Diverciado (a}
@ Union Libre
2 il ® viudo (2)

Figure 3. Marital Status

In the data provided by tourists, the marital
status with the highest representation in the
graph is single, and this is represented by 75.6%);
on the other hand, 14.4% represents people with
married marital status, which can be seen that
most of the tourists who visit the Ballenita resort
are single. Therefore, it is analyzed that these
people could make the proposed tourist circuit.

4. Level of study
4.~ NIVEL DE ESTUDIO

@ Primaria
@ Secundaria
Superior
@ Posgrado

@ Ninguno

5

Figure 4. Level of study

The data reflects that the highest percentage of
respondents have completed their education and
others continue their studies within the same,
followed by secondary education represented by
30% of respondents, so it can be defined that
most tourists with higher education followed by
those of secondary level could visit the Ballenita
parish.

5. what is your type of work?

5.-¢ CUAL ES SU TIPO DE TRABAJO?

@ Publico

@ Privado
Propio

@ Ninguno

N
N 13.3%
8
N

23.3%

Figure 6. Type of work

According to the data shown in the graph, 44.4%
of the tourists surveyed mentioned that they do
not work and, therefore, it is perceived that this
type of tourist are mostly young people who most
likely live with their parents but have a greater
possibility of carrying out tourist activities within
the resort, as they receive an allowance. Likewise,
23.3% mentioned that they work in private
places, while 18.8% mentioned that they have
their job, that is, they generate their income
through entrepreneurship; on the other hand,
13.3% work in public places.

6. What is your average monthly income?

Among the people surveyed, 62.2% mentioned
that their average monthly income is between
zero and one hundred US dollars, so it is evident
that most of them could pay little for a tourist
tour. However, 24.4% have a monthly average of
one hundred and one to five hundred US dollars.
Therefore, their purchasing power is high,

6.- ;CUAL ES SU INGRESO PROMEDIO MEMSUAL ?

@ 0-100

@ 101-500
501-1000

@ 1001-1500

@ 1501 en adelante

Chart 5Monthly Income
followed by small percentages with a purchasing

power of five hundred dollars or more.

7. What is your place of origin?

7.- § CUAL ES SU LUGAR DE PROCEDENCIA?

@ Guayaquil
@ Quito
Cuenca
@ Santz Elena
@ Salinas

@ LaLibertad

189%

Figure 7. Place of origin
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Otra provincia o Extranjero Especifique

Alemania Ninguna Quevedo Santa Elena manabi
Guayas No Santa Elena Suiza

According to the results of the survey of people
who visit both the resort and the province of
Santa Elena, what is reflected is that 35.6% come
from the canton of Santa Elena, followed by the
canton of La Libertad, represented by 26.7%,
although this canton has its tourism resources, it
is evident that the resort attracts it, likewise with
18. As is already public knowledge, this canton
also has its resources and attractions, which is
why it is very popular. However, the resort also
attracts the population, showing that most of the
visitors come from or live in the province,
generating economic income for the locality and
thus generating domestic tourism. However, it
should be noted that among those surveyed,
there is also a group of people from Guayaquil,
represented by 26.7%, who visit the place, a
market worth keeping in mind for future
decisions.

Also, the data showed that there is also a minority
group that lives outside the province of Santa
Elena. These are Quevedo, Manabi, and two
countries such as Switzerland and Germany.

8. What is your reason for visiting the
province of Santa Elena?

The data reflect that 40% of the visitors, the
reason for visiting the province of Santa Elena

8.- ;CUAL ES SU MOTIVO DE VISITA EN LA PROVINCIA DE SANTA ELENA ?

@ Turismo

@ Estudios
Comercio

@ Vacaciones

@ Visita a familiares

Figure 8. Reason for visit and

therefore, the resort under study, is for tourism,
while 25.6% is for studies, followed by visiting
family members within the province, while
11.1% come for vacation, however, a small group
comes to generate economic income dedicated to
trade.

9. In which season do you prefer to go
sightseeing?

9.-,EN QUE TEMPORADAS PREFIERE HACER TURISMO?

@ Entre semana

@ Fin de semana
Feriados

@ Vacaciones

Figure 9. Temperature preference for sightseeing

According to the people surveyed, the majority
(38.9%) prefer to go sightseeing or visit a site on
weekends because they have more free time
available; on the other hand, 26.7% mentioned
that they prefer to go sightseeing on vacations
because they are at work and studying; however,
21.1% mentioned that they prefer to go
sightseeing during holidays because there is a
variety of things in the tourist market, while a
small group prefers to go sightseeing during the
week because there is no agglomeration of
people and they can protect their health.

10. Have you ever taken a Tourist Circuit
tour?

10.- §HA REALIZADO USTED ALGUNA VEZ UN RECORRIDO DE CIRCUITO TURISTICO ?

®s
@ NO

Figure 10. Have you ever taken a Tourist Circuit
tour?

According to the data, 52.2% have taken a tour of
a tourist circuit, which indicates that they would
be interested in taking the circuit proposed for
the spa, while 47.8% said no, that is, they may not
know what a circuit is or they do not like this type
of activity.

11. How often do you go on sightseeing tours?

11.- ;CON QUE FRECUENCIA REALIZA RECORRIDOS DE CIRCUITO TURISTICO?

v

Figure 11. Frequency with which you make a tourist circuit

The results obtained show that 36.7% have
almost never taken a tour of a tourist circuit, 35%
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say they have done it at least once a year, while
15% mentioned that they do it every six months;
however, there are small groups that do it every
three months and another monthly, which could
be for work. It should be emphasized that with
the data obtained, even though they say that they
almost never do this type of tour, this could be the
first time they participate and therefore get to
know the place differently.

12. What characteristics or aspects do you
consider most important for a tourist circuit?

12.- ;QUE CARACTERISTICAS O ASPECTOS CONSIDERA MAS PARA UN CIRCUITO
TURISTICO? (En esta seccién puede escoger mas de una)

Figure 12. Characteristics considered for a circuit

Most of the respondents, i.e., 63.8%, stated that
the main characteristic or aspect of a tourist
circuit should be the quality of the service in
general. Therefore, it is evident that every aspect
or detail should be taken care of when offering a
product or service. However, some people focus
on certain specific details. For example, 51.7%
mentioned that it should be the price, likewise,
41.1% emphasized the travel time and 12.1%
were interested in the means of payment.

13. What is the average price you have paid
for a tour service?

13 éCUAL ES EL PRECIO PROMEDIO QUE HA CANCELADO POR UN SERVICIOS DE

B

CIRCUITOS TURISTICO?

@ 0-50dolares

@ 51-100 dblares.
101 - 150 dolares

@ 151 en adelante

Figure 13. Price you have paid for a touristic
circuit service

According to the results obtained from this
survey, 72.7% mentioned that they had paid up
to $50 US dollars for a tour, while 23.6%
mentioned that they paid from $51 to $100 US
dollars. Small groups are willing to pay from $101
to $150 and others from $150 and up. Therefore,
these results indicate that prices can vary
according to the package to be offered within the
tourist circuit for the Ballenita parish.

14. Through which advertising media do you
usually learn about tourist circuit services?

14 ;PORQUE MEDIOS PUBLICITARIOS SUELE CONOCER LOS SERVICIOS DE CIRCUITOS
TURISTICO? (En esta seccion puede escoger mas de una)

Péginas web
v

Radio
Revista

(70 %)

Redes sociales

Amistades

Figure 14. Advertising media through which you
know about the tourist circuit services

According to the data obtained from the survey,
70% usually meet them through social networks,
as the digital era is at the forefront. Therefore,
many people acquire service through these
means. Likewise, so also mentioned 51.7% of the
respondents usually know through websites,
these being the main platform both nationally
and globally to acquire a good or service.
However, 35% mentioned that they usually know
through friends. There are many ways of
marketing; therefore, word of mouth is one of
them. Many people get to know different
products based on the individual's experience,
while small groups would use conventional
media such as television, radio and magazine.

15. Do you believe that the Ballenita parish
has potential for the development of a tourist
circuit?

16.- ;CREE USTED QUE LA PARROQUIA BALLENITA TIENE POTENCIAL PARA EL DESARROLLO
DE UN CIRCUITO TURISTICO?

Figure 15. Potential in the Ballenita Parish for the
development of a tourist circuit

In this case, the majority of the respondents,
55.6%, responded that they agree that Ballenita
parish has the potential to develop a tourist
circuit and generate economic income in the
locality, while 42% mentioned that they agreed
with this proposal. However, among the
respondents, a small group mentioned that they
disagreed.

16. Which of the following activities would
you be interested in experiencing?
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16.- DE LAS ACTIVIDADES QUE SE DETALLAN A CONTINUACION. ; CUALES LE INTERESARIA
EXPERIMENTAR? (En esta pregunta puede escoger mas de una)

Recorido en lancha (62.2 %)
Parasailing|
Pesca vivencial

Giclisme

Visitar sitios representativos de

0 20 40 60

Figure 16. Activities you would like to experience

The survey mentioned the possible activities that
could be developed within the tourist circuit for
the Ballenita parish. Therefore, 62.2% mentioned
that they would like a boat tour, followed by
56.7% mentioned that they would like to visit
representative sites of the place, 51.1%
responded that they would like to go cycling in
the area, while a small group would like to do
activities in the sea, such as parasailing,
experiential fishing, fly-boarding and jet
surfing.1% responded that they would like to do
cycling in the area, while a small group would like
to do activities in the sea, such as parasailing,
experiential fishing, fly-boarding and jet surfing,
so the parish has extensive natural resources
such as the sea.

17. Of the following natural and cultural
resources in Ballenita Parish, which would
you like to visit?

17.- DE LOS SIGUIENTES RECURSOS NATURALES Y CULTURALES QUE EXISTEN EN LA
PARROQUIA BALLENITA. ; CUALES LE GUSTARIA VISITAR?

Malectn de Ballenila

Museo Faralion Dillon

Iglesia Las Conchas "NUESTRA
DE SERORA DE LA NUBE”|

Mirador Pico Loco
Laplaya

todos

o 10 20 30 40 50

Figure 17. Which natural and cultural resources
would you like to visit?

This question focuses on the cultural and natural
tourism resources that the town has; therefore,
52.2% mentioned that they would like to visit all
the resources that this place has, while 36.7%
mentioned that they would like to visit the
Farallén Dillon museum, followed by 34. The
scenic boardwalk of Ballenita was mentioned by
34.4%, but 32.2% mentioned that they would like
to visit the Pico Loco viewpoint, followed by
24.4% who would like to visit the beach,
however, 17.8% of the people surveyed
mentioned that they would like to visit the church
of Nuestra Sefora de la Nube, better known as
"Las Conchas."

18. Doyou agree with a touristic circuit in the
Ballenita sector?

18.- ; Esta ud de acuerdo en realizar un recorrido de circuito turistico en el sector de
Ballenita?

@ Totalmente de Acuerdo
@ De Acuerdo
En desacuerdo

Figure 18. Frequency of travel.

According to the data obtained, the majority of
those surveyed, represented by 63.3%,
mentioned that they totally agree with a tour of a
tourist circuit in the Ballenita parish, while 36.7%
also agree with the proposal.

19. Considering the health situation of COVID
-1, how agreeable would you be to use a
website or digital platform for the following
aspects?

62% of respondents said they would be very
satisfied with learning about products and
services through a digital platform or website,
while 33% said they are satisfied using these
platforms. However, 4% stated that they are
unsatisfied with learning about products through

19. CONSIDERANDO LA SITUACION SANITARIA DEL COVID-19, ; CUAN CONFORME ESTARIA
ENUTILIZAR UNA PAGINA WEB © PLATAFORMA DIGITAL PARA LOS SIGUIENTES ASPECTOS?

S0 e Wy contorme W conforme Poco conforme M Nada conforme

40
a3
42%
20
1%
0

Conocer productos/sanvicios  Realizar compras online Recibir ssrvicios postventa

1%

Recibir publicidad

Figure 19. Considering the health situation of COVID-
19, how satisfied would you be in using a website or
digital platform?

digital platforms. On the other hand, the option to
make online purchases is another option; 42%
mentioned that they were satisfied with this
option, followed by 43% who were satisfied,
while 13% were not very satisfied, and 1% were
not satisfied.

In the option of receiving after-sales services,
50% said they would be satisfied and 30% very
satisfied, that is, that they are willing to receive
advice or good customer service after a sale,
while 12% said they were not very satisfied,
followed by 1% who are not satisfied at all.
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However, in the advertising option, many of the
respondents, i.e., 44%, said they would be very
happy to receive advertising, followed by 41%
who, in this case, would be happy, while a small
group mentioned that they would be not at all
happy and not very happy to receive advertising
through virtual platforms.

20. Do you agree to be able to use an E-
business (E-business) to acquire the service
of touristic circuits in Ballenita?

20. ;ESTA UD DE ACUERDO EN PODER UTILIZAR UN E-BUSINESS (NEGCCIO ELECTRONICO)
PARA ADQUIRIR EL SERVICIO DE RECORRIDO DE CIRCUITOS TURISTICOS EN BALLENITA?

@ Totaimente de acuerdo

Figure 20. E-busisness usage.

According to the results obtained from the
survey, 50% agree and 37.8% agree, so the
majority could use this tool to acquire the tourist
circuit service, while 12.2% neither agreed nor
disagreed with the use of this tool.

4. Conclusions

Ballenita parish has cultural and natural
resources that can help implement the tourist
circuit, as these would be part of this product.
However, environmental and tourism planning is
needed for the community to innovate in
tourism; in addition to this, the locality aspires to
reduce seasonality somehow, no doubt it is the
authorities and the inhabitants who should help
promote tourism in this place.

A tourist tour was determined to highlight the
resources and activities with greater relevance
which, through surveys could determine the
possible activities that tourists would like to
perform. This will help the demand to have a
pleasant visit to the place. Therefore, Ballenita
has the potential to seek new tourism
alternatives in order to meet the needs of tourists
and thus generate economic income for this
town, opening jobs so that the inhabitants know
of the wealth that this has.

It was possible to determine the situation of both
natural and cultural resources to intervene

within the circuit, so the intervention of the
competent authorities is needed to diversify
tourism in this town; as already mentioned, it is
of utmost importance for new jobs for the
villagers.
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